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REGARDING RESULTS. 


The subjoined statement in writing over the signature of 
the Manager Advertising Department of the Wm. BARR Dry 
Goons Co., of St. Louis, is on file at the office of the St. Louis 
REPUBLIC, and will be presented for inspection to any 
authorized representative of an advertiser. 














“THE REPUBLIC, St. Louis, Mo.: 

I have no hesitation in saying that I 
f have found that our best results have been 
obtained from advertisements placed in THE 
ST. LOUIS REPUBLIC. 


{ E. B. JAMES, 
Manager Advertising Department, 
Wm. Barr Dry Goods Co.” 


























The Wm. Barr Dry Goops Company is one of the largest 
concerns in the West. Their advertisements appear regularly 
in every daily newspaper published in St. Louis. Records show 
“Barr” as being the banner St. Louis advertiser so far for 
1894. More newspaper advertising has been placed by this 
house than by any other concern in St. Louis during the time 
mentioned. The extent of their local advertising has been 
neither equaled or excelled by more than two other St. Louis 
houses for a decade. The distinct and unqualified statement 
made by Barr’s Advertising Manager is 


An Indisputable Argument. 
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CONFIDENCE WORKERS IN CHI- 
CAGO 


A big furniture house in this city re- 
cently advertised a special sale by tying 
ordinary shipping tags bearing the firm 
name to the door bells of all the resi- 
dences in a large district. As the 
tags were securely tied, the firm se- 
cured for a few moments the earnest, 
if wrathful, attention of the house- 
holder. 

Woolf, the west side clothier, cele- 
brated his spring opening, May Ist, by 
a four-hour parade of forty carriages, 
and forty Shetland ponies ridden by 
boys. In addition there was a clown 
or two, and a wagon at the end of the 
line, from which toy balioons bearing 
Woolf’s advertisement were given 
away. From 2 o’clock, till the parade 
ceased at 10 p. m., Woolf was obliged 
to close his doors at intervals so that 
the crowd in the store would not get 
too great. As usual on theSe occasions 
no attempts were made to sell goods, 
and the clerks were occupied in 
distributing souvenirs in the shape of 
Chinese hand-painted rattan splashers, 
three feet long. That is retail adver- 
tising with a vengeance. In previous 
years Woolf has had in the daily 
papers long, clever reading advertise- 
ments announcing the opening, but 
this year he neglected that notification. 

The Jnter-Ocean has made quite suc- 
cessful use this spring of large grained 
half-tone pictures in its own ads, but 
only one outside advertiser—a patent 
medicine house—took the hint and 
used half-tones in its ads, 

It seems as though they should be a 
valuable attraction in newspaper adver- 
tising, being entirely new to papers 
printed on the modern fast revolving 
presses. The Jnter-Ocean has dis- 
continued their use since their need in 
introducing a variety of new portfolios 
has passed. 

It is a little late to describe an adver- 
tising scheme used in January, but as 
no account of it has been published, 
and it was most unique, here goes. 
The Chicago Ledger was to commence 


on a certain date a serial publication of 
** Dodo,” the now celebrated English 
novel. The editor, Ausbyn Granville, 
had several schemes among his memo- 
randa and discussed them with a fellow 
newspaper man. The other man bet 
him a dinner and a hat that one 
scheme would not bring 500 answers, 
Thereupon the scheme was carried out. 
Mr. Granville advertised in all the 
daily papers a big prize for the man who 
brought the most comical cat to the 
Ledger office the morning of publica- 
tion. Unsuccessful contestants were 
to receive car fare. Result, seven hun- 
dred cats appeared with their owners. 
(Where is the man that said advertis- 
ing does not pay?) As fast as the 
owners indicated their willingness to 
part with the felines, the latter were let 
loose on the street in parcels of twenty 
—and lo! to the tail of each was tied a 
big red tag telling people to get the 
Ledger and Dodo. 

The cats carried the news of Dodo’s 
appearance in the Ledger toevery nook 
and cranny of the city. It was a 
curious sight to see the nondescript 
battalions of cats start. pursued by 
small boys, tramps, etc. Unfortu- 
nately (for the Zedger) and fortunately 
(for the cats) the Society for the Pre- 
vention of Cruelty to Animals stepped 
in and stopped the advertising scheme 
after 125 cats had been let loose. The 
prize for the most comical cat was won 
by a two-tailed pussy. Another feline 
with a wolf's tail won a prize. Mr. 
Granville says 3,000 papers were sold 
over the counter that day. He won 
his dinner—the newspaper man had 
bet that he wouldn't get 500 cats. 

Adams’ chewing gum is being ad- 
vertised in the street cars here in a way 
that in my opinion will drive prospect- 
ive customers to a bar instead of a 
chewing gum stand. We suffered 
during the World’s Fair from a heavy 
eruption of this plague. I should like 
to have PRINTERS’ INK criticise the 
following— it is a fair specimen of the 
inanities : 

‘*The Civil War cost $6,500,000,- 
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ooo, War is an expensive luxury. 
Adams’ Pepsin Tutti Frutti is not, but 
it aids digestion.” 
I wonder if the advertising manager 
let his school boy son write those ads. 
I inclose an advertising curiosity in 
the form of a big sheet containing two 
columns of deeply spaced firm names, 
followed by their respective occupa- 
tions—no addresses. All are Chicago 
firms and the occupations are diverse. 
ory only other printing on the sheet 
**Do you read between the lines ?” 
T he sheet was sent out by mailand the 
names of the largest houses in Chicago 
appear on it. The advertising men of 
the local papers are getting together. 
They have had several dinners re- 
cently and April 25th the advertising 
managers of ** he Hub,” and Siegel, 
Cooper and Co, were the guests. 
Jo. Urnal. 


> 


MICHIGAN. 


The short essays on how to advertise in a 
State, now appearing weekly in PxinTERs’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the last issue of the American 
Newspaper Directory—the issue for 1894—is- 
sued May 1st and now on sale. 

In point of population Michigan is 
the ninth State. In area the twentieth. 
It is also the ninth State in the num- 
ber of newspapers issued within its 
borders. 

The following is a complete list of 
the towns in Michigan having more 
than 5,000 population : 

Detroit - »205,876 
Grand Rapids........... eevee 60,278 
Saginaw 
Bay City.. 
Muskegon. 

ackson.. 

lamazoo.. 
Port Huron 


Manistee. . 
Alpena... 


Marquette. 


Iron Mountain... 
Ironwood 
Ludington 
Escanaba 


Cheboygan... 
Pontiac . 


Big Rapids........ .. : 
Monroe ..... 
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COGN iccccvcvctevesices 
Grontl Wacon poesceee coccccce aed 

No daily is issued at Iron Mountain, 
Ironwood, Escanaba, Negaunee, Sault 
Ste. Marie nor Monroe, and no daily 
or weekly credited with over 1,000 
circulation is published in Muskegon, 
Port Huron, Manistee, Alpena, Me- 
nominee, Flint, Adrian, Iron Mount- 
ain, Ann Arbor, Ironwood, Luding- 
ton, Escanaba, Cheboygan, Ypsilanti, 
Negaunee, Big Rapids, Monroe or 
Grand Haven. 

The following is a complete list of 
the papers in Michigan accorded more 
than 5,000 circulation : 

Battle Creek.. Youths’ Instructor,,W. 8,100* 
Good Health........M 
.» Home Life 
Familien Blaetter.,, 
Evening 


“ 
“ 


foment - 

olksblat 

Tribune. 
“ 


Comm’! Advertiser 
and Mich, Home 
a 

Courier., 


Illustrated Critic., 
Illustrated Sun... lw. 78,934" 
Sunday Sun......... S. 21,882* 
Michigan Christian 
Advocate W. 20,593* 
i W. 9,000* 
Sunday World.......5. 17,500 
Pharma’tical Era.S.-M. 12,500* 
Bulletin of Pharm'y.M. 7,500 
Fraternal Index....M. 5,250* 
Michigan 


Once a Month, 


5,787* 
7,500 
+ 7,500 
Leonard’s iilustrated 
Medical Journal.. ai 
Grand Rapids.Democrat .......... 
Evening Press 


10,032* 
10,647* 
), 12,270* 
5,200* 
5,200* 
Hearth and Hall,. 8,417* 
Mid-Continent agg 
"azine, M 


Lansing 
Port Huron... aun 
Michigan Maccabee.M. apt 
Thresherman’s Re- 
TD, .ccesees cosets 
Below is a complete list of the 
papers in Michigan (outside of De- 
troit) accorded more than 2,500 circula- 
tion, not already enumerated ; 
W. 2,826* 
Coldwater .... Courier. + 2,500* 
Grand Rapids. Mich, Tradesman. ..W. 
— Cheese- 
ae: M 
Holland De Grondwet . 
Ishpeming... . Su 
ackson, . Industrial News.. 
ing  aeielll ichigan School 
Moderator..,...S.-M. 4,300* 
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2,575* 
. 4,100* 
- 4,000 
|. 4,000 
-Michigan Patrons’ 

GEIGER... 000008 S.-M. 4,000 
‘Traverse City, Herald /, 2,521" 

Circulations to which the asterisk (*) 
is affixed in the above lists may be 
relied upon absolutely. 

The following is a complete list of 
papers in Michigan (outside of De- 
troit), not already enumerated, having 
a guaranteed circulation of more than 
1,000 copies each issue : 

Allegan 
Bay Cit 
Benton 


Saginaw ,.....C ourier-Heral 


St. Louis.... 


fichizan Union... 
arbor. .Palladium.... 
as 
Buchanan 
Calumet 
Carleton 
GOEL. Senescenne Advertiser 
Charlotte Republican 
Tribune 

Chelsea......... Evan.gelisches 

Kirchenblatt .... 
People’s Favorite. 
Bee Keepers’ Re- 

Po sccdneneses M. 
Observer Ja. 
De Standaard.. S.-W. 
Der Sonntagsb te, W, 
Germania Ww 
Hillsdale,..... . Democrat 
Holly...........-Advertiser, 
Howell Republican : 
Livingston Herald. W 4 
Philanthropic Index 

and Review...... M. 
Oe Loc at J 
Lowell. . 
Lyons 


M. 


Flushing 
Grand Rapids... 


Kalamazoo 


vance, . 
Marquette Lake Superior Pio- 

W. 1,100 
- 1,532 
7. 1,248 
y. 1,115 
+ 1,000 
. 1,500 

1,000 
7. 1,200 
. 2,250 

1,005 
+ 1,100 

1,400 
7. 1,200 
. 1,200 
+ 1,215 
i. 1,536 
1,780 
1,500 
1,368 

\ Detroit aealin writes to ? RINT- 
ERS’ INK as follows : 

The question, ‘‘ What papers shall 
an advertiser use to reach the people of 
Michigan ?”’ can be answered very easily. 

Detroit, Grand Rapids, Saginaw 
and Jackson furnish the papers that 
practically cover the State. The De- 
troit papers, owing to the fact that 
Detroit is the commercial center of 
Michigan, are naturally ahead in every 
particular ; in fact, an advertiser using 


Marshall....... 


ew 

Republican.. 
Mount Pleasant. eee 
ne, ., ee Sta 


Oakdale Park... 
Owosso 


Pz stor ’s Aid. 


Odd Fellow,....S. 
Plainwell ....... Enterprise 
ee 


Saginawian 
Republican. . 

; Independent. . 
Sault Ste. Marie.Soo Democrat. 
Oa canine Mic — papery. 
Tecumseh 


621 


leading Detroit papers, daily and 
weekly, covers the territory of Mich- 
igan very thoroughly. 

It must be admitted, in the face of 
the former greatness of the Detroit 
Free Press, that the Evening News is 
the peer of all its competitors in circu- 
tion and news gathering. Its owner, 
James E. Scripps, has made a fortune 
of gigantic proportions in a few years 
from the Mews. Its circulation is 
vouched for by reputable business 
men, who recently examined the circu- 
lation books and placed its daily out- 
put at 85,000. It is independent in 
politics. 

The Detroit /ree Press, the old re- 
liable morning paper, is the recognized 
organ of Democracy. Its conserv- 
atism has given it an untarnished repu- 
tation, and the ‘‘old citizen” would 
not be without it. It enjoys a large 
circulation, but since M. Quad severed 
his connection with the paper it has 
fallen off considerably. ‘This is espe- 
cially true of the weekly and tri-weekly 
editions, for M. Quad’s funny sketches 
were great attractions in the towns and 
villages of Michigan. ‘The Free Press 
is a good medium and might give bet- 
ter results than the Mews of twice the 
circulation. 

Thomas W. Palmer’s paper, the De- 
troit Evening Fournal, enjoys a fair 
patronage among the upper strata of 
Michigan’s population, Although it 
does not touch the ews in circulation, 
it claims a fair share of the business. 
The Yournal has never been a paying 
investment to its owners. 

The Detroit 7ribune, the leading 
Republican organ of the State, is now 
the property of James E. Scripps, the 
owner of the Mews. The 7ribune’s 
daily circulation is growing steadily, 
and its weekly edition has a fair share 
of State patronage. The Sunday edi- 
tion is satisfactory to everybody. 

The German dailies in Detroit, the 
Abend-Post and Volksblatt, have good 
circulations, considering the German 
population of the city and State. 

The Jilustrated and Sunday Suns 
of Detroit, printed by Messrs, Winter 
& Baker, have a large weekly circula- 
tion. The Suz is sold in almost every 
town and hamlet in the State, and the 
Sunday edition finds a large circulation 
among the laboring classes in the city. 
The Sun’s policy is sensationalism, al- 
though they draw the line at the proper 
place. The ///ustrated Sun circulates 
in outside States and in Canada, 
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The Grand Rapids papers, the 
Democrat, Herald, Press and Eagle, 
are confined principally to the city and 
county. The Zvening Press, under 
the fostering care of the Scripps 
League, has the largest circulation, 
but the Democrat and Herald, both 
morning papers, give good results to 
advertisers. New blood has been in- 
fused into the Evening Eagle, and 
they are now enjoying a slight boom. 

The Saginaw Courier-Herald is the 
leading paper in the Saginaw Valley. 
Its territory is limited, but it is cov- 
ered very thoroughly. 

The Jackson Patriot pays the adver- 
tiser a fair percentage on the invest- 
ment, but, like the Saginaw Courier, 
its territory is limited. 

There are many other papers in the 
State that are perhaps as much entitled 
to mention as the Jackson Patriot. 
Among them are the Kalamazoo 7e/e- 
graph, Port Huron Zimes, Bay City 
News and Marquette Mining Fournal. 





OPINION OF A LOCAL PUBLISHER. 
Office of | 


“ EventnG TELEGRAM”’ Co, 

Advertisements written when desired, 

without extra charge, and always { 
attractively displayed. 
Aprian, Mich., April 16, 1894. | 
Editor of Printers’ Ink : 

The “ Little Schoolmaster’’ wields a power- 
ful influence in 
the great work of 
promoting good 
thoughts on ad- 
vertising andthe 
successful meth- 
ods of carrying it 
into effect, as is 
evinced from 
many imitators, 
and its score of 
eager scholars 
whoare daily 
studying the best 
and most effect- 
ual methods of 
advertising. It 
furnishes ways 
and means to 

them that mean results, and results mean 
more money 

“What papers shall be used to reach the 

people of Michigan?” If only one paper 
can be used in the State, the Detroit Evening 
News reaches the largest number of cities and 
towns, while if the ey are the ones 
an advertiser wants, the Detroit weekly Free 
Press would reach the lar gest number, The 
most effectual plan would be for the adver- 
tiser to place his business with an advertising 
agent, with instructions to place in every good 
local paper at the county seats, The local 

are carefully read, and the improve- 
ment made in them during the past few years 
has done much to increase their circulations. 
The metropolitan papers have lost rather 
than gulned ender thts condition of things. 
Results are what advertisers want. That 
want is supplied only through;mediums that 
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have built up a circulation on merits, by 
faithful work for the localities which they 
represent. Yours “~ y oly 
- .INGSTON, 

en’! Manager. 


MINNESOTA. 





The short essays on how to advertise in a 
State or Territory, now spocesing weekly in 
Printers’ Ink, will eventually be published 
in book form. Populations are from the cen- 
sus of 1890, and all newspaper facts and sta- 
tistics are based upon the American Newspaper 
Directory—the issue for 1894—issued May rst 
and now on sale. 


In point of population Minnesota 
is the twentieth State. In area the 
thirteenth. It is fifteenth in the num- 
ber of newspapers issued. 

The following is a complete list of 
the towns having more than 5,000 
population : 


IED, ccwesnieiase « 164,738 
St. Paul 


Brainerd ... 
Rochester 


No daily is issued in Faribault or 
Brainerd, and no daily or weekly cred- 
ited with over 1,000 -circulation is 
published in Stillwater, Faribault or 
Brainerd. 

The following is a complete list of 
the papers in Minnesota accorded more 
than 5,000 circulation : 


- 379333" 
- 12,500 
17,500 
12,500 
17,500 

S. 17,500 
7,500 
7,500 
7,500 
28,930* 
12,500 
39,000* 
* 75,000 
: 
7,500* 


“ 
“ 


Budstikken....--».. hiinimiee .F 
Normanna Ww. 
Svenska Amerikanska Posten, 7: 
Svenska Folkets Tidning 

Farm, Stock and Home. .Semi- wt 
Housekeeper Semi-M 
Northw. Agriculturist... Semi-M. 
Skverdemannen 3 


Minnesota Posten. . 
National Reporter Ss s 
Nordvesten 
ES ‘ 


Northwest cues bésces Semi-M. 
Humane World,........ $ovees M. 
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St. Paul—Masonic Record.. -M. 5,000* 
Northw. Odd Fellow Review..M. 12,500 
Northwestern Magazine... M. 20,000 
Travelers’ Magazine M. 14,400* 

Winona—Westlicher Herold.Semi-W. 8,680* 

™ cecsessls Se 
Below is a complete list of papers in 

Minnesota, outside Minneapolis and St. 

Paul, not already enumerated, accorded 

more than 2,500 circulation : 

Crookston...Times........ 

Duluth,... 

“News-Tribune... ebosee 


-S. 4 
Minn, Svenska Tribun.W. 3, 
St. Cloud....Der Nordstern Ww. 


Circulations to which an asterisk (*) 
is affixed in the above lists may be re- 
lied upon absolutely. 

The following is a complete list of 
papers in Minnesota, outside Minneap- 
olis and St. Paul, not already enume- 
rated, having,a guaranteed circulation 
of more than 1,000 copies each issue : 


Albert Le»......Standard.. 1,680 
Valley Herald. 1,100 

Detroit City.... Recor 1,007 
Duluth,.... . Commonwealth. a 1,500 
News-Tribune 1,000 
Volksfreund + 41,150 
Republic J. 1,060 
Graphic-Sentinel...W. 1,100 
Independent 1,056 
Post 1,344 
1,200 

1,224 

1,100 

1,700 


Jackson 
Lake City 
Litchfield 
New 


Owatonna 
Red Wing..... 


Rochester 
St. Peter. 


WimtRBiesccecs 


The papers of Minneapolis and St. 
Paul as thoroughly cover Minnesota 
as those of Detroit cover Michigan. 
Outside these two cities there are two 
only givena circulation of 5,000 copies. 
In Minneapolis the Journal leads all 


other dailies; the weekly of the 777- 
bune is a farmer’s paper with a coun- 
try circulation. The Farm, Stock and 
Home, semi-monthly, has a guaranteed 
issue second only to that of the House- 
keeper, but perhaps largest of any in 
State circulation. 

In St Paul the Mews, although 
comparatively young in years, appears 
to lead all other dailies, and is the 
only one that furnished a statement 
of circulation so complete that it could 
be guaranteed. It carries at its edito- 
rial head the following bold announce- 
ment: ‘ Advertising is taken for the 
Daily News with the definite under- 
standing that it has a larger circulation 
than any other Minnesota: afternoon 
paper save one, and the largest circu- 
lation in St. Paul.” 
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An examination of the four principal 
dailies in St. Paul seems to indicate 
that the Dispatch has the best local 
advertising patronage. The Pioneer 
Press has long held very high rank as 
a good advertising medium among the 
best class of people, not only in St. 
Paul, but throughout the State and the 
entire Northwest. Its weekly has a 


. State circulation of considerable value. ~ 


The foreign population of Minne- 
sota is large, and as a rule, prosperous. 
Twenty-six newspapers are printed in 
German, with a combined circulation 
of about 75,000. The daily Volks- 
seitung, of St. Paul, has a guaranteed 
issue of 4,600, and the semi-weekly 
18,650. But the Skandinavians pre- 
dominate, and there are forty papers 
in the Skandinavian, Norwegian and 
Swedish languages, giving an ag- 
gregate circulation of more than 150,- 
ooo. ‘There are three French papers, 
one Bohemian, one Polish, three 
Finnish and one Slavonic. 


WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 
Lonpon, April 28, 1894. 
With English advertisers the world 
keeps going along, and indeed we have 
had rather a revival of general trade 
on this side latterly. Certainly our 
advertising interests are not suffering. 
There is about as much newspaper 
space being used as there has ever 
been, even in the best of times, and I 
do not think ingenuity of writing or 
design shows ns of flagging. 


My friend Mr, ‘Romer’ s note on the 
repressive tactics of newspapers, vis a 
vis advertising display (PRINTERS’ INK, 
April 18), is quite accurate. Many of 
the best papers, which should be the 
most go-ahead of the lot, think it es- 
sential to their position and dignity to 
restrict advertisers to the poorest kind 
of display that the latter can tolerate. 
Some—a good many—do not tolerate 
it; but a newspaper that can afford to 
make these onerous conditions can 
afford to sacrifice a good deal of pat- 
ronage, and has to. 


* 
* * 


In one respect, however, a very 
marked and noticeable movement has 
occurred within the last year, and that 
is in the admission of news-type ad- 
vertisements. These are not in the 
Times, or the Standard, or the Daily 
News yet (though the Dazly News 
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has for some years taken blocks on one 
of its pages), but then I do not sup- 
pose that the very greatest dailies even 
in America—the Sun or the Herald, 
for instance—take reading matter. But 
many papers, which a few years ago 
would certainly have refused ‘‘readers,” 
now insert them among news matter 
as a matter of course, and they are not 
unimportant papers either. Mr. Ful- 
ford, of Pink Pills, has brought sev- 
eral obdurate papers to reason. 


* 
* * 


And the use of the written word is 
steadily advancing in advertising of 
every kind. Argument, as distin- 
guished from illustration or display of 
type, is coming to the front. Change 
of copy is the order of the day, and 
some very ingenious ads have been 
used. Iam speaking now not of read- 
ing matter advertisements inserted 
amongst literary matter, but of the or- 
dinary displayed ads, such as Mr. 
Beecham’s and others. Instead of a 
page, or a half or quarter page, being 
filled with a few words in enormous 
letters, carefully written announce- 
ments under telling head-lines are used, 
as, for instance, the following admi- 
rable and ingenious example : 


7 


WHAT TWO NUMBERS MULTI- 
PLIED TOGETHER MAKE 
SEVEN. 


This may seem a ridiculous question to 
put, but the majority of people cannot 
answer it off-hand. They try to solve 
the little problem by an elaborate process 
of f mental calculation and finally give it 
up. 

"hes so it is with the more important 
question of our health. We feel out of 
sorts—cannot eat with any zest—have 
gloomy forebodings—specks float before 
the eyes, or we may experience excruci- 
ating bilious or nervous headaches, and 
we worry about this or that remedy, 
or what course of treatment to pursue, 
until we gradually grow worse. And yet 
a positive cure is, as it were, always ready 
to ourhand. Beecham’s Pills will remove 
these distressing feelings as surely as 
seven times one are (not zs, please) 


SEVEN 














* * 

Not that the proverbial ‘‘ bold ad- 
vertisement” is entirely or even very 
largely abandoned; but argument, 


with or without illustration, appears 
to be the order of the day. 
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A “pearl” or miniature atlas of 
seventy-two maps, some of them 
double-pagers, and all printed in col- 
ors, is being circulated at the cost of 
postage alone by Mellin’s Food people. 
It carries but a small amount of ad- 
vertising matter—only two pages, and 
in its cloth binding and general get-up 
makes as lavish a piece of ‘‘acces- 
sory” work as I have ever seen. Pos- 
sibly some readers may like to send 
for this for themselves. I therefore 
reprint the newspaper offer in minia- 
ture : 





Send at Once 


FOR A COPY OF 
Mellin’s 
PEARL ATLAS 


OF THE 
WORLD. 
Presented Gratis 


To all early applicants. This wonderful 

book comprises 136 pages, 72 maps, 

beautifully printed in colors, It is a 

unique, compact, comprehensive work, 

and is full of reliable information, Write, 

inclosing a 144d. stamped addressed en- 
velope, to 


ATLAS DEPARTMENT. 


MELLIN’S FOOD WORKS, 
Stafford St., Peckham, S, 
Mention this Paper. 











Neither Mr. Beecham nor Pears’ 
Soap Company is using as much news- 
paper space just now as of yore, but 
there is abundance of new business in 
several lines. Loose advertisements, 
inserted in magazines, continue to in- 
crease and multiply. A very striking 
one lately seen is an enormously mag- 
nified copy (in the same color and with 
perforations, duly enlarged, all round 
the edges) of a penny postage stamp, 
with (in place of the official words on a 
real stamp) : 





“SUNLIGHT SOAP stamps out dirt. 
The Stamp of Health—The Stamp of 
Com/fort.” 

On the back appears a detailed ad- 
vertisement with the caption: ‘‘ Six 
Sunlight stamps.” The size is about 
six inches by five. Not improbably 
this would be thought illegal by the 
U. S. post-office, if a similar thing 
were used in the States, 














There has been rather an epidemic 
of assault on proprietary medicines 
lately. The noisiest part of the work 
has been done in a small London paper 
called Science Siftings, which has 
published some grandiloquent bulletin- 
bills, and has *‘ talked big” about one 
or two prominent medicines, such as 
Siegels’ Syrup and Winslow’s Sooth- 
ing Syrup. But (as in the case of the 
famous Jackdaw) 

** What give rise 

To no little surprise 

Nobody seemed one penny the worse.” 

Science Siftings appears to have 
been stimulated by envy of the fame 
gathered in by the Electrical Review 
and the Pall Mall Gazette over the 
Harness Medical Belt exposure, but 
the public (so far as it has heard any- 
thing of the matter at all) has not taken 
the matter up with the same interest 
as it did the other proceedings men- 
tioned. It is sometimes a cheap way t 
to ride into notoriety, to attack some 
prominent institution with sufficient 
violence; but even this uncommend- 
able object does not seem to have been 
achieved in the present instance. 





Hicks’ Advertising Guide, intended for the 
e especial use of hotels, strives to accomplish a 

difficult task, It would get publishers to make 
a plain statement of advertising rates. It 
vives alist of what Mr, Hicks considers the 
most desirable mediums in the United States 
and Canada for hotel advertising, and what 
are supposed to be bottom prices for this sort 
of announcements, which in most cases are 
taken ata considerable reduction from ordi- 

nary rates. Wm. Hicks, Vanderbilt Building, 
132 Nassau street, New York, has done con- 
siderable business of this sort for many years, 
and hotel men and publishers speak well of 
him, 
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Classified Advertisements. 


Advertisements under this head, two lines or more, 
without display, 25 cents a line. Must be 
handed in one week in advance. 


WANTS. 
U= the Persian Corn Cure 


PROCURE estimates of Dodd’s Agency, Boston 


DS. VICK MAGAZINE, 200,000. 38 Times 
s Building, N. Y. 

DS. VICK’S MAGAZINE, 200,000. 
4 Building, N. Y. 

DS. VICK’S MAGAZINE, 200,000. 
Fs Building, N. Y. 


T= ST. NICHOLAS no a wants your 
attention, and ceserves i 
es Columbian are bought 
y E. T. PARKER, Bethienem, Pa. 
trons would buy in sy interest in daily; good 
paragrapher. ER,” ‘Printers’ Ink. 


7’ ANTED—A\1 adv. man in all large cities for 
trade paper. “J,” 676 Warren Ave.,Chicago. 


38 Times 





38 Times 


PRINTERS’ INK. 
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V Y ANTED—State good article. Cire’rs 
dist. KANSAS A v. , Hutchinson, Kans. 
lay. 


N EW borders for effective : vont ig = 
E. L. SMITH, 180 ‘Washington Si it., Boston, 


LLUSTR’D features for nev peweepers om 
HARPER ILLUSTRATING SYN., Golumbas.0. 
AG wanted Samples es and terms free. Send 
6c. postage. SWANK MFG. CO., Fremont, O. 


W Ancckiy tery paper; at 10 nto a line, aa a 
weekly family pay rov' 
OSES, 132 Nassa not. i. i 


rr Guat, TALK ABOUT ABOUT ene ie. 
catchy booklet tells about moni Ole. 
FREMONT PUBLISHING CO., Fremont, O! 


66 S™faper, TALK ABOUT BUSINESS.” By mai 
reper, cents; cloth, 75 cents. FRE: 
ONT PUBLISHING CO., Fremont, Ohio. 


— szwerione Newspaper Directory for 1894 is 


price, five dollars. GEO. P. 
ROWELL & E00. p ublishers, No. 10 Spruce St., 
New York. 


AM mia solicitor, experienced, desires position as 
manag mer adv. ¢ de; ept ; religious 7 reper fe a 

red ; 
w. Tath St., ce" York. 
ORE newspaper men to know the saving of 





time, labor and money caused by the prep- 
—— of copy on whe mington Typewriter. 
327 Broadway, New York. 


\ 7 ANTED--A + iy to establish printing office. 

Nem gg: Be ting real estate and indus- 
trial ite rat offer an excellent opening. 
F. P. BROWN, Gillett, Ark. 


W ANTED—A buyer for a high-class, enpetty 

equip} Democratic county paper in 

Illinois. Gets all the county patro? oe d- 
dress “‘ SQUARE,” care Printers’ Ink. 

b  fapainr omy you ng man in every coun’ 

anage branch of our Ene 
coaty made. Apply at at nee and in 
stamps. STERLD wy fy —" 


82, 50 WANTED i eaablushed ublication 
Andy sifce clerk A s additional 
capital a and k 


MAGAZINES e Torn 4 
Printers” Ink. 


A® elegant embossed cover on a catalogue in- 
sures it from the waste basket. It is our 
and execute. Write for esti- 
& CADY Co., 


é-3 


business to desi 
mates. GRIFFITH, AXTELL 
Holyoke, Mass. 


YT EWSPAPERS, circulars, samples, ot, dis- 
=e in District of Columbia a 
eas signs nailed up ; paint wall, bul- 
rn and fence advert: mailing 
ARTIN COs 


etin, ba 
HERMAN 


and addressing. 
Washington, D. C. 


Rms estate advertisers should be doing ef- 
fective advertising at this time of the year, 
show you one My ge to oo 


ur way, a be Ae ah — hances are 
— Il conside for you, too. HAR- 
i ?ER ILLU SSTRATING 81 SYNDICATE Columbus,0. 


R ELIARLE correspondents wanted at every 
/ seat where we are not now repre- 


need 
ea NSSOCTATED Ti TRADE “& “INDUSTHIAL 
ngton, D.C 


anit 918 F St., Washi: 


W 4sTED To find a purchaser, with from 
$3,000 to $5,000 cash, Sopure rcehase some stock 
and take active position with good sala: 
in editorial or business department o' 
well-to-do afternoon journal in one of the best 
cities in Tennessee. rehaser must be thor- 
oughly com etent; reference exchan; d- 
dress * P. B.J.,” P. O. Box 415, Chattanooga, Tenn. 


(CORRESPONDENTS WANTED—Everywhere ! 

Bright, yous newspaper men run across 
paragraph: news items daily that — ex- 
actly in INTERS” Ink’s line. [# They must be 
of interest to advertisers. 423 All coon ‘on 
are welcomed. Send Pf a sample item, and 
your name shall be placed on our mail list, so 
hat you may receive the paper regularly and 
learn how to lend effective Bie toward makin, 
better. Address all communications to PRI T 
ERS’ INK, New York. 


, either 
‘a live, 
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SUPPLIES. 


PRINTERS’ 


INK, 
business for Brockton (Mass. 





Vrs MAGAZINE li 8. 
yrs MAGAZINE supplies customers. 
yrs MAGAZINE supplies customers. 


7 AN BIBBER’S 
Printers’ Rollers. 


OSTON Adv. bag 3 Co., Boston, Mass. 4,000 


bill-heads, 
INC for 
Water St. 
A Ping els wit su upplies t business when notb- 
ST. NICHOLAS. 
ders for effective: advertising displa; 
NEY E. 1's SMITH,180 Washington St.,Boston, fas, W 
|. HE American Newspaper Directory for 1894 is 
“ Ow ready : price, five dollars. GEO P. 
ROWELL & .» publishers, No. 10 Spruce St., 
New York. 
TT S2 PAPER is _ printed printed with ink manufact- 
oo: D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce St., New York. Special prices 
to cash bu: uyers. 
66 ENVELOPES ( (XX white) printed 
by printers, for $6.00, cash with or- 
ples, 2c. stamp. LANDON PTG. CO., 
jumbus, Ohio. 
pa= DEALERS— M. Plummer & Co., 45 
BORE reper St., N. Y., sell every kind of paper 
used by printers ‘and publishers at at lowest prices. 
Full line quality of Printers’ ’ Ink. 
DUR SHER COMMERCIAL UNION, 86 ~~ 
. " r- 


‘ull particu- 
lars. Yearly service, $15. 
HECK THE DERTIONS OF YOUR ADS— 
r 1,000, I will val 


lest and most co 
of the insertions 
Geo. 


ddress WM. JOHNSTON, 10 


Spruce St., New York. 


——- +e 
ADVERTISING AGENCIES. 
A™ take ads for VICK’S. 


AM take ads for VICK’S. 
A Ub take ads for VICK’S. 
AL indorse ST. NICHOLAS. 
GN Dodd’s Agency, Boston, a trial. 
EO. 8. KRANTZ, 8) “special ad adv Sony. agent for 


IN. Y. dailies. W. ith St 


Naweearan Advertising and Purchasing 
Agency. 19 East Mth St., New York. 
i. oi 


Dynan. oe and country 
See GEO. W. PLACE, 52 Broadway, 
HAS. K HAMMITT, Advert Advertising,231 Broadway, 
N.Y., willserve you ore me a 
100 LEADING dailies, circ. 
FLETCHER ADV. sGENCY. Shere and, o. 
i ‘ou have in mind placing a lactone & a line of advertis- 
ing an ywhere, address RANS, Room 4, 
No. 10 Spruce St., N. Y. City. 
F a. intend to advertise in any manner in the 


. C., consult us. HERMAN J. MARTIN CO., 
1902 7th St., Washington, D. C. 


¥ you wish to advertise an toa anywhere 
I of ox time, write to the 3 ROW ELL 
ADVE SING CO., 10 » 10 Spruce St., New York. 
ICKS’ New pr Advertising Agency, 
H WILLIAM aay Sey pronetones. 
, New York. 
A CAVE Westinaten vcties in in exchange 14 ad- 
vertisin apace nm your pape: us. 
HERMAN J. MA TIN CO. 1902 7th 8t., Wash. D.C. 


etching: BRUCE & COOK, 19 the 
New York. 


S Thre th seputants e agencies in in ee mines, FS 7 


rPHE ——— — eee ry for 180448 


r Directo 

now price, Vive doliars. 

ROWELL & EO: publishers, No. 10 Spruce ‘St. 

New tenn 

C™% FULLER’S NEWSPAPER a: 
AGENCY: 112-114 Dearborn St., Chi 

Temple Court, New York Established 1: 73 

timates cheerfully furnished 

( ‘ONGRESS is in session. We are co’ 


nd- 
ents and reporters for new: aT 
U.8. Write us. HERMA) NJ MARTI 


1902 7th St., Washington, D. rome 


nae journals not already on file with us 
please sen: v. rates and commissions. 
ASC TATED TRADE & INDUSTRIAL PRESS, 
hington, D.C. Established 7 years. 





° aie INTER-STATE ADVERTISING AGENCY, 
mo City, Mo., offers general advertisers 
service on reasonable terms for Western 
publications. We prove our WORE. If you wish 
enter this field, write to u 


5 THE 
PRINTERS’ INK 
ADYERTIUNG 
BUREAU. 
If sy wens te oe savertin 
The largest possible return 
oes outes BT ., ~4 e investment 
Pdeage 10th) 
The Printers" token Advert B 
pruce St., 
Your edvertionnann will 
rs. 
nk Bureau of Adver- 


a. 
Set in type by Printers’ Ink Pre: 
inaested J papers selected 2 the Editor of 


n 
Contracted | for by the Printers’ Ink Advertising 
reau. 
Terms: CASH. Generally in advance. 


BILLPOSTING AND DISTRIBUTING. 
V ICK’S 200,000 beats billposting, coz it’s per- 
manent. 


ICK’S 200,000 beats billposting, coz it’s per- 
manent. 


yes 200,000 beats billposting, coz it’s per- 
manent, 


R. 


H. 
1531 Franklin Ave., St. Louis 
<ctihdaaalaiaie 
TO LET. 
Vicks MAGAZINE. Space. 


JOHNSTON, advertising _— 


VV ICK’S MAGAZINE. ‘Space. 
VICKS MAGAZINE. Space. 
ADVERTISING space in ST. NICHOLAS. 


Tr? LET—Front office in bul penal Hows 108 ~¥ 

Street. Large and well ligh 

Cookie light; si about 20x40.” Can sy subd: 
into several offices. it, $50 a month. 

For ie aes "tite GEO. P. 

ROWELL & C 


STREET CAR ADVERTISING. 


V RITE TO FERREE, First National Bank 
Bldg., Hoboken, N. J. 


roe street car advertising in New England ad- 
dress M. WINEBURGH, Times Bldg., N. Y. 


| inducements for advertising on the ele- 
ted railways New York a Brookiys =] 

street cars everywhere. Ra’ and 

sketches free. COHN BROS., -¥- Court, 4 


A A. J. JOHNSON, 
. 261 Broadway, N Y. City, 
places car advertising 
eee) A anywhere. 
figures. 





PRINTERS’ INK, .- 


ELECTROTYPES. 
vies MAGAZINE, N. Y. Has all sorts of 
electrotypes. 


vas ee MAGAZINE, N. ¥. N. Y. Has all sorts of 

V 1CK’S MAGAEIRE ICY. N. Y. Has all sorts of 
floral electrotypes. 

Hs YER A ‘ou need! What size! E. T. 
KEY! 15 kman St., N. Y. 
Aphis et EI 


(Urs of portraits for new: ce Bey rs, $1.50; half. 
tones por fine .00." “First-c 
engravin for ca’ = and k illustrations 

ices. Send for samples. PHOTO-TINT 
ENGRAVING CO., 80 Dearborn St., Chicago. 


NELLUTYPE is preferred by by advertisers be- 

/ cause it is 10 per —_ other 

wood or metal base cuts; it isso sso light for mailing 
uu save the fs; of cu nts on 

inaehfnery cut fie. Cellut, 

= * manufactured by the 

itimore, Md., U. s A. 


——_--. 


ADVERTISING NOVELTIES. 
ADVERTISING rates invariable in ST. NICH- 
OLAS. 


‘NLOCKS of all kinds, in Koy or large lots. 
C.D. PHELPS, Anso 


Vicks MAGAZINE pays frtclas novelty 
advertisers. None others taken 


T1CK’S MAGAZINE pays first-class novel 
\ advertisers. None Pthers tak v 


v= MAGAZINE pays fret clas novelty 
advertisers. None ot 


thers taken. 
I OSTON Adv. Coupon Co., Bosto: 
adv. novelty of intrinsic value. 


Write us. 
N EW borders for effective effective advertisi ing dipieg. 
E.L. SMITH, 180 Washington St. 


Sar machines will boom your ear. 
Mh for iculars and — i ORITE 

FG. CO., 342 Wabash ish Ave., ( longo, 1k 
ouncements 


VOR the purpose o: “of inviting ann 
| of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this head once for one dollar. 


——— <> 
ADDRESSES AND ADDRESSING. 
St NICHOLAS. 


CIRCULAR letters, typewritten, $1.25 per 100. 
Large orders a executed. Envel- 
opes add furnished at low rate. 
D. VAN WYE, Masonic Temple, Chicago. 
JERSONS who have facilities for bringing ad- 
vertisers and consumers into contact 
lists of names and addresses may announce them 
in 4 lines, under this head once for one dollar. 
( a with order. 
STTERS bought, sold or aang = Valuable 
. of fresh letters always in stock for 
Write for lists and prices. Medical let- 
ters a specialty. A. LEFFINGWELL & Co., 112 
Dearborn St., icago, Ill. 


——————— 
MISCELLANEOUS. 

‘T. OLAS. 

S NICHOLA! 


| "SE the Persian Corn Cure. 

\ 1ck’s MAGAZINE Al + 1—0= 200,000. 

\ ick’s MAGAZINE Al + 1 — 0= 200,000. 
Vicks MAGAZINE Al + 1 —0— 200,000. 
[QELIABLE dealing with Dodd’s Agency, Bos- 


7’ AN BIBBER’S 
Printers’ Rollers, 
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$1 “re We aire Eee in circu- 


B OSTON Adv. Coupon Co., Boston, Mass. 4,000 
letter-heads, $5. 4,000 é 5. 4,000 6 envelopes, xx, $5. 


oe hn cabinet photo, 
miniature pho’ 
Gap, is 


N answer to our notice to advertisement co: 
structors in PRINTERS’ INK, issues of March 
2ist and 28th, great numbers of adve’ nts 
were sent in of such a a Cy gd characte 
that, wry we wan but 48, 
and paid for 204. In pursuance 01 our 
blish the best Co the advertisements, 
gc er with the reasons that prevailed - 
ng at the decision, this is to dive notice that the 
yo publication will be given in PRINTERS’ 


issue of June 
RIPANS CHEMICAL CO. 
New York, May 8, 1894. 


torrraph & and 35c. and receive 
FAIRFIELD, Wind 


FOR SALE. 
ADVERTISING space in ST. NICHOLAS. 


ADVERTISE with Dodd’s Agency, Boston. 


Bese ie »novelty specialties. A. B. 


$3.50 WERLR woud tame Eo 


foRR folding machine, new new or second-hand, ad 
H. STONEMETZ & Co.,23 Park Row, N. Y. 

N® EW borders e* effective advertising display. 
E. L. SMITH, 180 Washington St. in, 


— saaeeel business directo: 
ew. Price Fomeced from $5.00 to 
G. COLESWORTHY: Bosto nm, Mass. 


890 BUYS a 13x19 Star jobber, with long 
rr. throw-off, counter, 9 wro 
if taken quick. PRE PRESS, Delevan, N. 


[eas American ge gy Directory for 1894 is 

now rice, five dollars. GEO. P. 
ROWELL & en publishers, No. 10 Spruce 8t., 
New York. 


for SALE—Very ‘cheap, an we atneneen newspa- 
per. published in a proms city. For 
particulate = “ APTI NOON PAPER,” 
a Printers’ In 


N Y CABINETS for electroty ware dust-ti — 

and vermin-proof. V: P 
lists. Advertisers need them. “HEBER WELLS, 
157 and 159 William St., New York. 


ANDSOME illustrations and initials for mag 
— = a and pom ag | Cig « 
cuts fi ng 


Pant ILLUSTRATING CO, N Newark, N N.J. 
yes SALE— Newspaper pl plant, established 60 
ears, consisting of morning dai ily and week- 
y, job office and book bindery, at Pottsville, Pa. 
Kadress FRANK CARTER, Pottsville, Pa. 
N35 newspapers. A list 0 of the ae ae the 
new newspapers s each w fur- 
on application. For toruns = dress 
RIDGE MFG. ., Box 375, Ridgewood, N. J. 


| EMINGTON STANDARD TYPEWRITERS ; 

absolutely wacerenee for durability, speed, 
simplicity and excelle of designand constru: 
tion. KOFF, SEAMANS & BENEDICT, 327 
Broadway, New York. 


{OR SALE The undersigned owns, and has 
owned for twenty years, 124 lots in that part 

of Jersey City known as Marion, and wan 
sell them all or part. The buyer need not pay 
much money down: just enough to convey the 
assurance that the new man will he: ter re- 
lieve me of the obligation, that has become tire- 
some, of paying taxes on property that produces 
noincome. To see a map or for other informa- 
tion, call on Geo. P. Rowell, No. 10Spruce S8t.,N.Y. 


———_ +o 
SPECIAL WRITING. 


1893-4. 
3.00, W. 


on’t regret using my “ed. copy.” The 
opie like it. It increases circulation. 


G. T. ‘MOND, Newport, R. 1. 
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A DVERTISING | MEDIA. 


JERSIAN Corn Cure. ire. Samples free. Send ad- 
dress to M. COHN, 332 5ist St., N.Y. 


Ca increase in ge is what 
pays. OUR HOME, Rose, N. Y., semi-mo, 


DVERTISERS’ GUIDE. Mailed on receipt of 
stamp. STANLEY DAY, New Market, N. J. 


ARDWARE DEALER’S MAGAZINE. Send 
for adv. rates and copy. 78 Reade St., N. Y. 


Ig COVER the State of Indiana, 13 leading dai- 
FRANK 8. GRAY, 12 Tribune Bldg., N.Y. 


a po advertising im PRINTERS’ INK 
Fy amount of $10 is entitled to receive 
the AA. for one year. 


I OMINION Newspaper List yf weekl Bare. 

a ae a on — ANADA READ 

A DVERTISERS— ae = cents per line ; cireu- 

ant ~ 000, Best Coy onearth. CRIPE’S 
IAL REPORTER, Marion, Ind. 


r “a a anmen AND JEWELER guarantees 
circulation 2, gf oo jes each month among 
people who buy. 9% Maiden Lane, New York. 


Pg —— placed in each of sah of 140 local weeklies ; 
a line a week. Only one electrotype 
seeeed. ONION CO., 15 Vandewater St., N. Y. 


y CENTS a line ; 100,000 circulation ; AGENTS’ 
GRIP ; first issue June 12. P. O. receipts for 
proof. Space is going fast. | fast. Box 229, Rose, N. Y. 
BE INDEPENDENT. Own your own news- 
r. Send for estimates to PICTORIAL 
Ww IES CO., 132 Nassau St., New York City. 
Te, METROPOLITAN AND RURAL HOME, 
+ an oqneuhent and family journal, is- 

sues over 500,000 monthly. It pays advertisers 
r er wap Newspaper Directory for ag is 


: price, five dollars. GEO. 
ROWELL & ., publishers, No. 10 Spruce st, 
New York. 


4 Ns? HEARTHSTONE, 285 Broadway, N. Y. 

-in-advance circulation vf any 
similar mont in the United States. Send for 
rates and sample copy 


DVERTISING in newspapers of “known cir- 
i culation” means “ BUSINESS.” For partic- 
wu address A. FRANK RICHARDSON, Tribune 
Bldg., N. Y. Chamber of Commerce, Chicago. 


6é GG“ Osa, sonated she ulls! HOMES AND HEARTHS 

¥ sock “pg ll of _ see it 
am bomenncaa dourn . line; yearly, 
$c. Send to WATTES BERG'S AGENCY, hi Park 
Row, N. Y. 


Cus MAGAZINES. An effective medium, 
reaching 35,000 Philadelphia homes. Twenty 


magazines ublished for leading churches by 
the Church Association, Incorporated. 10 
So. 18th St., Philadelphia, Pa. 

Y., is 


TS gnces, of 158 W, 23d aS. 

e 2’s Daughters’ magazine ie man- 

ufacturers of Bon-Ami say: “It has been the 

means of introducing our goods into hundreds 

of cities where we were not previously doing 
ess.” May we send you a copy! 


Te, stated, a good weekly edition of a 
daily is the news of seven days epitomized 

for those who haven’t the time or money to 

spend on thedaily. There are thousands of such 
ple. The only point is to reach them. The 
ew York WEEKLY TIMEs is Times is doing it. 


PrRsczeMiry PAPERS—1i am special agent for 
all the official — leading — of the y= 
rious fraternal orders. One inch, one time 
18 of the best papers, will cost $25. Rates hor 
nished oa special lists of Masonic, Royal Arca- 
num, A. O. U. W., Knights of Pythias Loyal eck. 


MERICAN SWISS GAZETTE. comestio- 
Established in 1868. Ado opted by the 
communications. To sell your goods to clan- 


we of this class. Send for list and rate card GEO. 
8. KRANTZ, Special . Agent, 1 102 W. 14th St., N. Y. 
ee Schweizer Zeitung.) The only or- 
she he 300,000 Swiss popu ulation in ~ United 
Swiss “Legation in Washington — the authori- 
ties in Switzerland as medium for all official 
nish Swiss _ must buy space in their national 
ne per Advertising rates 20 cents a line for 


one time, or #25 an inch for,a year. Offices, 16 
New York, 


Fulton 8t., 





* PRINTERS’ INK. 


Peres som that will be of 
nefit to yourself, and will ask for it by 
e pleasure in sending you exact 
copies of what a number of regular advertisers 
say about the value of the AMERICAN FARMER 
AND Farm NEws, ot Sprit ng field. O., and New 
York City, as an advert um. I say to 
you ns ht here an modi that, if I did 
not sincere] eve it to Le the best medium of 
its class in the oo for the money, I would not 
ask you to come in with us an advertising 
I say to you just as candidly, however, 
that if you happen to be a “ scheme” or “ fake ” 
a _ — nt your business and would 
not take it atany price. I am proud of the fact 
that the publishers of thie pa paper guarantee the 
reliability and of purpose of every man 
or firm using ite certian columns, e ad 
rates are low. . Eastern Manager, 
193 World Bidg., “i se City. 





PREMIUMS. 


yur. MAGAZINE (200,000) is an attractive 
premium. 38 Times ‘imes Building, N. Y. 


yrs MAGAZINE (200,000) is an attractive 

premium. 38 Times Building, N. Y. 

y= K’S MAGAZINE (200,000) is an attractive 
premium. 38 Times Building, N. Y. 


“eS o’ Brownies” (rubber oo, sl tail 
25c.). EAGLE SUPPLY CO., New Haven,Ct. 


UR catalogue has the best premiums. HOME 
BOOK COMPANY, 1422 W 142 Worth St., NewYor’. 


elas | machines half price to publishers. 
Lists free. AM. MACHINE CO., Chicago, Lil. 


S*. NICHOLAS celebrates his twenty-first birth- 
\ day so successfully that the first edition of 
the November number 1s all sold. 


,EWSPAPER premiums. The latest ideas in 
parts and complete books. ARIEL BOOK 
Co., 1113 Market St., Philadelphia. 


ge np Sate gine machines are _ the best. 
Will increase your circulation. FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, II. 


D= you read what Printers’ Ink said about 
my work, February 7 tn. a oe An Ae — 

cure new readers and a 

particulars, ALBERT B. KINGS we WwW Villiam St. x Y. 


( VER 75 papers have used about 10,000 of our 

crayon portraits durin; pie die 2months. No 
framing conditions. photo for sample. 
KELLOGG & MAYER, % State St., Chicago, Ill. 


D writers and compositors will be well paid 

by contesting for the special premiums of- 

fered Po ag marae of their skill in the INLAND 

INTER for June. Send etree ae sam “Ty 7a 
Published June1. Six prizes offered EE 

LAND PRINTER CO., 212-214 Monroe St. +, A 


Pag > use drugs to stimulate eeeeeen. 
Enterprising pers use our m fice 
art folio wit = similar results. It’s called “ The 
American Ev paper in the land 
= use * orth the coupon system. Write 
ut it. H. SELLSCHOPP CO., 302 Dearbo: 
St. Chicago. 
*EzRIENCE is necessary to the most suc 
cessful handling of a premium department 
in any publication. ve ample experience, 
and will —— % to conduct a premium depart- 
ment ata small cost for the service | rendered. 
For particulars address “ MANAGER,” P. O. Box 
155, New York. 
——-  — +e 
ILLUSTRATORS AND ILLUSTRATIONS. 


S'- NICHOLAS, 





rm 


yices MAGAZINE’S own artist will make 
special designs for advertii isers. 
¥ ICK’S MAGAZINE'S own — will make 
pecial designs for advertise 
7ICK’S MAGAZINE’S own aa will make 
special designs for advertisers. 
V JOOD ENGRAVING. Best work only. H. 
SENIOR & CO., 10 Spruce St., N. Y. 
A™ kinds of drawings and sotame ante. 
4 E. LUTZ, 165 West Ave., Buffalo, N 


bes 44 D ideas for advrs. All new. intel . $1. 
R. 8. BLINN, 60 E. 8th Ave., Columbus, Ohio. 


























PRINTERS’ INK. 


NEWSPAPER INSURANCE. 
NSURE present and future business using 
I 8T. NICHOLAS. sa 





ADVERTISEMENT CONSTRUCTORS. 
Cc A. BATES. 
. 


ST: NICHOLAS. 

X oe 

GEE JONES’ BOOK, mentioned below. 

’ Oren service at Dodd’s Agency, Boston. 


}* ae ads. They They’ 1 pew you. DU- 
T, N. Elm St., St., Westfield. 


Bosom AUSTIN BATES, BATES, New York, Vander- 
bilt Bldg. “ Ads that sell goods.’ 

Bee Adv Coupon Co., ! Co., Boston. Construct- 
ors of all kinds of printed — ” French. 


QTEALa march on “hard times Let 
\__ write some ads for you. F. A. SCHNEIDER, 
12 Wooster St., New York. 


rJ.HE best retail ads, if they if they are not too b 
5 for $5. CHARLES AUSTIN BATES, +o 
derbilt Bldg., N.Y. ‘ Ads that sell goods.” 


r ine ao Newspaper Directory for 1894 is 

iy peusy? price, five dollars. GEO. P. 
ROWELL & » publishers, No. 10 Spruce S8t., 
New York. 


N° amps free. oft you want to see my work, 

it’ oP Bot worth that, your 
money 6 WALTER W RETT, 335 Central 
Park, West, N. Y. City 


ONES’ goes tells how he writes ads that -—- 
e ly increase Four ur business. 
merc! ~~ CHAS. F. JONES, 337 ‘Fourth low 
Louisville, Ky. Write to him to him for it 


200 BUSINESS-BRINGINC pray book form, 
uy one dollar. Some of them were got- 
ten w py Messrs. Grey, 

advertisement — Ad 


tes and Moses, profes- 
dress FRED 
HOSS: ICK, Carroliton, M: 


wenora aceumani cies who want to <i the 
trade, or other advertisers who have use for 
pave ae iesobawe Groninte os ished con 

ve “my m nguis con- 
Pleration’ ad me. CHARLES At JSTIN 
BATES, Vanderbilt Bidg., N. Y. 


Ps Mn betgeod - ae or a circular 


oe pared or ga 
I would ii like to do t the we work for _ 
men of my yom will cost you not ing it fae sat- 
senetars: Price moderate, but depends on the 
time and labor involved. Work f. for mail Nd 


I pol compen sense with medical know]l- 

e and I know of several cases 

have sold the oes = not 
e ite single ones for $5,6 for 

CHARLES AUSTIN BATES, Vanderbilt ade 


JF anybody sends 25 cents for my hock. * io 

vertising for Retailers,” and does 
times that much good os ‘of it he 
again. It’s a small 


in th 
——_ 


=s every one 4, a om OU) to read 
Peg tng J one of whom ma ‘here his quarter 
if he by = AUSTIN BATES, 


Vanderbilt Bldg., N 


eo -~ I ar a letters of criticism 
an vice on advertisi ti 


ons and su, 





n 

be worth less than ~y If von will send me a 
statement of your case, — idea = it, the + 
tions on would like to have decided, and a te 
dollar bill, I will send you such a letter. Con- 
sult me as ron would your doctor or your law- 
yer. The onl e is jy lly you 
oS to 4 = revent a loss; you come to me to 

itive gain. I will endeavor to make 

this ten =e the mont tans "a aatoe 
ve is year. AUS’ ATES, 
Vanderbilt Blag. ’ 


NEWSPAPERS 
anD PERIODICALS. 








Advertisements under this head, two lines or more 
play display, 25 cents a ae. a 
lay or price 
cents a line. Must be handed 
in one week in advance. 








CALIFORNIA. 


I OS ANGELES TIMES leads in Southern Cali- 
4 fornia. Sworn circulation 14,000 daily. 








CONNECTICUT. 





trade a jalty. A ti order 
ENNES, P. O. Box 155, New York. 


M%.% Y_ idea of successful advertising is this: 
First get peop’e) in the habit of reading your 

ads; then of regi you 

This — uires Truth telling in an enter- 





to believe what say. 


“Working upon this tack, I write 
, klets, catalogues. I don’t 
yom our mone vt Ican’t suit you. BERT M. 


x 283, Brooklyn, N. Y. 


Re will serve their own interests by 
sending 2 cents ive my book, “ rer gh oe 
for Retailers.” From it they can EE . P— 
ideas on retail BL ideas derived from 
= pe nad of ten years asa publisher and as 
There is an advertisement of my 
own in the book, which gives my methods and 
prices. That may be interesting to some. CHAS. 
KUSTIN BATES, Vanderbilt Bidg.,N. Y. “Ads 
that sell goods.” 


Ts: far I have om out only ghent 500 “Buai- 

Bullets,” a total cost of $10. Have 

received over $150 directly through their — 
to date, wi 


ith excel —— be ieoult of as 
much more in the near by and esults tell. 
I’m doing just as effective an Tor others. Let 
me send you a copy of ———— Bullets” It’s 
free. I’ f give you my Oueres to dream over for 
a while ie say so. JED SCARBORO, Box 63, 
Station W, Brooklyn, N. Y. 





Brose placing advertising in Eastern Con- 
necticut see THE Day, New London. 


weexey TIMES: Hartford, com. 


‘THE HARTFORD TIMES. 
W. O. Burr, Publisher. 
R. H. Jackson, Bus. Manager. 
Daily— 12,500 circulation. 
The great advertising medium for reaching the 
Nutmeg State. 





Weekly—7,000 circ 000 circulation. 


Advertising rates ‘the chea: we 7 in the State, in 
proportion to circulation ‘ou cannot afford to 
4 a Send for sample copy | 
rai 


Perry LUKENS, Jr., New York Representative, 
73 Tribune Building. 


DISTRICT OF COLUMBIA. 
Dean ee Be 
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GEORGIA. 
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MISSOURI. 





¥ ENTERPRISE, Smithville, Ga., all home 


print; 1,000 subscribers. 


Hh, DES GLAUBENS, St. josie, ™, LR, Est. 
Circulation 33,000. Brings reeul' 





INDIANA. 
The Big V Weekly of the West. 


CAN TRIBUNE, of Ind., 
x {—— WEEKLY published yy 


KENTUCKY. 


GTOCK Fa RM, Lexington, invites you to ac 
company it on its weekly visits to horsemen. 
RI-WEEKLY DANVILLE ADVOCATE covers 
the “‘ Blue Grass.” Annual rates, 10c. an inch. 














THE HOME SMCL Si My a 
ies each month. 50c. per te line. 
fished in 1880. — 
Est. 


|S based DES GLAUBENS, St. Louis, Mo. 
Circulati Its. 


ion, 33,000. 
olic Premium Almanac, of which over 
are distributed, is the most hand- 


50,000 copies are 
some book of this kind published, and bri 





fam ‘the 
are invi 





LOUISIANA. 
SIGNAL, Crowley, 5, Proves. 1,250 
8 p., all home pri: P 


cire’a. 6 
and rates. 


4 et 


ngs re- 

sults to advertisers. For specimen copy and 
rates A us. Ready for press July 1. 
taro its issue of May 30th PRINT 

eee ae an article on the sub- 
rs shall an advertiser use to 
La -9y of Missouri!” Contributions 

_— persons who deem themselves 
to prepare such an article. If use is 
ofany article sent in, in response to this 
ae due credit will be pre. and our cor- 
respondent will be ae Fa subscrip- 
pond PRINTERS’ Ink in payment for service ren- 








MAINE. 
BANGOR COMMERCIAL. 


Daily average, “pearly 5,000 copies. 
Ww average, over 14,000 copies. 


The Daily and btny A ———— <e the ComMER- 
CIAL are larger than th ding editions 
of both the other pa Peneor combined, 
and o one other pa Soper rin Maine has as large a 
circulation as the COMMERCIAL. 
J. P. Bass & Co., iow tok Repr zor, 
PERRY LUKEXS, JR., New York ab 
7$ Tribune Buil 








MASSACHUSETTS. 


Nt BEDFORD (Mass.) JOURNAL. Daily aver- 
wa fot over 4, veel Remember us when placing 











a circu- 
ey... = 
,000 circulation, lic. an saat per Lae 


r { Ve the Brockton (Mass.) ENTERPRISE has a 

lation exceeding 7,' — per day 
is not doubted by us. The pa ral 
neat Ro = herald aa at 


ape, a a reputation for fixed rates. 
RSE ADV'G AGENCY, Park Row, New York, 


MICHIGAN. 


Will insert your ad free if we 
FREE «:: don’t qd -ey 30,000 every month. 
‘ine. 
Pal a Month, Detroit, Mich. 
MINNESOTA. 
INNEAPOLIS TIDENDE has the cir- 
culation of any Norwegian- eae ceo 

in Mi 
S* Fa hue GLOBE, daily, 22,000 ; = ng yy 
Easte 17 Tem: 

manager. 


rn office, No. 
a TN, York. C. E. ELL 





























MONTANA. 


ONTANA—In its issue of June 6th mem nad 
InK will a paki a 





N 


— will be entitled toa a year's 's subscription 
* > saw Ink in payment for carved ve ren- 
ered. 


NEBRASKA. 


EBRASKA~—In its issue of June 6th PRINTERS’ 
iN Ixk will publish an article on the subject : 
“ What Nebr 3 an advertiser use to reach 
the people of Nebraska!” Contributions are in- 
vited vo m persons who deem themselves —_ 
petent to prepare such an article. If use is 

of any ated “age in, in oe te this invite: 
tion, due credi' given, and our corre- 
——— will be entitled toa ‘your's subscription 
¢ —— Ink in payment for service ren- 

ered. 











NEVADA. 


EVADA—In its issue of June 13th PRINTERS’ 
yee will ipa = — on the roy eh 


Tr use 
vited from Ne of Nevada!” 





Contributions are 1 
rom persons who deem themselves com- 
repare such an article. If use is made 
his invita- 

be give: 


redit wil and © 
spondent will be entitled toa year" '8 subscription 
bh eed Ink in payment for service ren- 
ered. 


NEW HAMPSHIRE. 


JEW pO ae its issue of June 13th 
Printers’ Ink will publish 











The Housekeeper, "winr: 
cae Pov Pays Advertisers. 


Home Paper. 


MISSISSIPPI. 


IPPI—In its issue of May 30th Print- 
blish an article on the sub- 

rtiser use to 
Contributions 








an adve' 
ant? 


response is 
it will’ be ry: and our 
ndent will be gnutied a year’s sub- 
PRINTERS’ INK in payment for serv- 


Minn lis, this 


, due credit 
ndent™ will be a Sled ¢ to a year 
’ INK in pa: 


sort tion to PRINTERS nt for serv. 
rendered. teas 


ice rende: 
NEW JERSEY. 


PHEAINFIELD, N. J., center of wealt 
muters’ homes. All a Plainfiel 
Press. Want their trade 








Dally 





°8 THE EVENING JOURNAL, 


JERSEY CiTY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5,500. 
Advertisers find IT PAYS! 





PRINTERS’ INK. 
ADVERTISERS «keep your eye on 





NEW MEXICO. 


EW MEXICO—In its issue of June 20th PRrit- 
publish an article on the sub- 
advertiser 





rs shall an 





NEW YORK. 


S™ NICHOLAS. 


ICK’S } 
East of Rockies, 184,519. Fact. 
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GODEYS” 


because the reading public are getting, 


us, 
“* & for the price of 1,”” 

which may ny | your choice of any 
American Peri: Free.” 





“While there’s Life 
there's Hope.” 


28 West 23d Street, N.Y. 


T. F. SYKES, 
Mer. Advertising Department, 


NORTH CAROLINA. 








ICK’S toe 
V oo ockies, 184,519. Fact. 


T= CAUCASIAN leads in the State. Has the 
largest paid-up subscription. 





ICK’ 
Vv East of "Rockies, 184,519. Fact. 
‘| ‘BREE trial lines 2c. in Watertown (N. Y.) 
HERALD—30,000 readers. 








OR any good business it will 
F Cunietan AD ApDvVocaATE, New Yo ok Gn Gy. 
OWELL accords THE LE Roy GaZzETTE 
weekly ci in Genesee Co., N. 











pe eS 
106 00 00 a ag ye First issue June 


20 cents a line. AGENTS’ 
x 289, Rose, N.Y 





OHIO. 


FOR one-inch hotel ad three months. 
SUNDAY NEWS, Zanesville, O. 





vm $2.00 
PENNSYLVANIA. 


eg ate a (Pa. , REPUBLICAN has the largest 
irculation of any Scranton npaper, 








DARE’S 1 FLORAL MAGAZINE, Libonia, Pa. 

Monthly 125,000 proved circulation. Adver- 

ores No. 517 samgee Court, New York. 
C. E. 








pH : LADIES? WORLD promised 375,000 copies 
for its June — and ap a A paid —_ 


lation of 385,000, or 10, 
number aay Sully Stother's ~ ‘Number—de- 
f infants and chil 


voted to 
close June 10th. 8. H. MOORE & CO., 


ers, New York 


RHODE ISLAND. 


be - NEWS, Providence, R. L., every evening, 
‘la INE CENT. 10,000 circulation - 
r of “known 











7} M. LUPTON’S popular periodicals, THE Pxo- 


JOURNAL and THE ILLUSTRATED 








A COMPARISON 


During 1898 the New York EVENING 
POST contained 23 per cent more cash 
advertising than any other evening 
per in New York, a visible concession 
Po its superior value as an advertising 
medium. 
N¥ tex wi yORE—ts its issue of June 27th PRINTERS’ 
il publish an a on the subject : 
r use to reach 
the pe e pooede 
invitation, 


"Contributions are 
respondent will be entitled to a year’s subscrip- 
tion to to PRiInTers’ InK in payment for service 
sombened. 


pemassaees SILVER Cross, 158 W. 23d St.,N_Y.: 


GENTLEMEN :— April 23, 1894. 
We wish to to congratulate you upon the great 
improvement in you: iF pape per, and we are pleased 
to state to you our belle fin its value as an ad- 
got as it does 2s such a > 


itu 
our goods én, hurd 
Previously torng bust 





rs_ shall an ad 
of New York ” 





ing = medium, 
een ——_ 
means of introd 

cities a we naa met 
—om urrs. “ Bon-Ami” Soap. 


EWPORT 1 wt hone WS, a EWS, a pape Fr, 
ion copies. 





TEXAS. 


rue POST: Houston, rexas, 


Has a ER REGULAR ISSUE? THAN ANY 
DAILY in TEXAS. and is ao guarentee’ by Row. 
‘orfeit of $100. 8.0. 


ell’s 1804 Directory under a 
BECKWITH, Sole haunt Foreign Advertising, 


New York and Chicago. 


WASHINGTON. 


@EATILE TELEGRAPH. 
‘ 














GGATILE 
Democrati 


TELEGRAPH, the leading 
ic daily north of San Francis> 





WISCONSIN. 


xcs aon, ong The — German 
religious newspaper in Wisconsi: 


ISCONSIN AGRICULTURIST, ey Wis 
circulation of any English paper 
in Wisconsin. 


SO. & CEN. AMERICA. 
)ANAMA STAR fe? ‘sr ak and w. b. 
at Panama ; est rail 


pa Mexico, tent. “ind So. eo Cir., 27 
ANDREAS & CO., gen. agents, 52 Broad St., 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors AnD PustisHers, 


pe, Issued every Wednesday. Subscription 
Two Dollarsa year. Five Cents a COPY 5 3 
p< mean dred. No back numbers. 

New publishers who desire to sub- 
scribe for ’ Ink for the benefit a their 
advertising patrons can obtain special terms on 
application. 

Bei rinted from it is always 

bl io tor’ isvae a new ~ Fy of five hund “4 
Bopies for $15, or a larger number at three dol- 


ta Except by special assignment, 
InK does not mio contribu lone from onl 
— Ape oy A the urn of unused manuscript or 
be paid for their contributions. 


-_ If an rson who bee not paid for it is 
fecstving | Paisrens? INK INK, AL because some one 


Tibed his Every r is 
stopped at the expiration of nor the time moo for. 
Orrices: No. 10 Spruce STREET. 
CIRCULATION. 


Average for last 13 weeks, - 17,869 copies 








NEW YORK, MAY 23, 1894. 








You will never create a sensation by 
following the crowd. Let your ad- 
vertisements have individuality. 

THE wonderful proportions to which 
newspaper advertising has grown with- 
in the last thirty years is an eloquent 
tribute to the value of printers’ ink as 
a medium for communicating with the 
public. 


THE more a man has to do with ad- 
vertising, the more doubt he has of 
his capacity to manage it to best ad- 
vantage. It is only the beginner who 
knows all about it, and is cocksure 
every time. 


THE St. Paul Pioneer Press has 
reduced the subscription price of its 
daily edition from ie to $5 a year, 
and the St. Paul Giode now sells its 
daily for $3 a year. The daily paper 
of the future will be sold for a cent. 


ADVERTISERS judge by certain ear 
marks what a publisher will do in the 
way of reductions and allowances from 
advertising rates. Whenever the ad- 
vertisement of Scott’s Emulsion is 
seen in a newspaper it is an announce- 
ment that any advertiser will be al- 
lowed the agent’s commission by that 
paper if he insists upon it. The ques- 
tion comes up in this connection : Why 
not allow the agent’s commission to 
everybody, whether he insist or not, 
and thus arrive at a uniform rate? 


PRINTERS’ INK. 


WHEN talking to a customer, unless 
you are on intimate terms, you eschew 
all frivolous talk, and try to impress 
him with the fact that you are a busi- 
ness man and nota trifler. You de- 
mand this of your clerks, why not de- 
mand it of your universal canvasser— 
your advertisement ? 


Ir is all right to poke fun at the ad 
smith, but everybody must have no- 
ticed how much the advertisements in 
the country papers have improved the 
past few years. That improvement 
is to be traced mainly to the influence 
of the ad smith as exerted through the 
columns of PRINTERS’ INK. 


A man’s reputation is not founded 
upon what he claims for himself, but 
upon what people find in him. The 
people who read your advertisements 
will not take the statements therein 
made as facts until they have learned 
through experience that what you 
claim tallies with what you do. 


SoME men catch more fish than other 
men do. It is supposed that this is 
because they are more skillful. Those 
who take careful note, however, ob- 
serve that the more successful fisher- 
man devotes more time to it. _ He be- 
gins earlier, sticks more closely to it, 
and quits later. The conclusion is 
that the man who catches most fish 
fishes most hours. It is precisely the 
same way with advertisers. Some are 
skillful, some are not. The most suc- 
cessful advertiser is always the one 
who does the most of it, and keeps it 
up the longest. 


Messrs, Scott & Bowne, the pro- 
prietors of Scott’s Emulsion, do not 
insert their advertisement in any paper 
that declines to allow them the full 


agent’s commission. Their advertise- 
ment does not appear in the Chicago 
News or Record, in the Boston Giode, 
Indianapolis News or Hartford Times. 
These are the four best papers in four 
States, and are perhaps the only ones 
in those States that protect the adver- 
tising agents. The question is: ‘* Do 
the agents appreciate it?” Another 
question is; ‘‘ Are the papers wise?” 
If it is wise to be honest, then they are 
wise, but is it ? 


THE hardest lesson for a new adver- 
tiser to learn is that of waiting.—/Jed 
Scarboro, 





PRINTERS’ INK. 


CORRESPONDENTS are requested to 
bear in mind that PrRINTERs’ INK is 
not a journal for publishers. It is a 
journal for advertisers. Paragraphs, 
news items—whatever interests an ad- 
vertiser is sought for, and if good is 
pretty sure to get a place in these 
columns. But matter interesting to a 
publisher, as a publisher, is of no in- 
terest to PRINTERS’ INK whatever. 


+o 
LARGEST CIRCULATIONS. 


According to the American News- 
paper Directory, the following are the 
newspapers having the largest circula- 
tions of their class: 
isnesncsameonied Chicago, Record. 
Morning—Daily Chicago, Record. 
Evening—Daily......Chicago, News. 
Republican—Daily...New York, Press. 

mocratic—Daily ...Boston, Globe. . 
Tri-Weekly } Lyons, la., Clinton Co, 


Advertiser. 
Semi-Weekly. ... Milwaukee, Germania. 
Sunday... 


-.Philadelphia, Item, 
Boston, Youths’ Com- 
‘ nion, 


Bi-Weekly : eae Seep Other 


Semi-Monthly....... 4 Springfield, 0.,, Farm 
Augusta, Me., Comfort. 
: Buffalo. N.Y., Amer- 

ican Bc ok Binder. 


Phila., Pa., Advance 
Quarterly ' Quarter! y- 


eee Augusta, Mc., Comfort, 
There may be other publications in 
some of the classes named that actually 
do print more copies than the papers 
named above, but these were willing 
to sign a statement establishing a 
rating which turned out to be larger 
than any other publisher definitely 
claimed. The correctness of the cir- 
culation rating accorded to each and 
every one of them (except the Mil- 
waukee Germania) is guaranteed. 


So MANY people yet labor under the 
impression that the editorial notice of 
anything, except politics, is only an 
advertisement in the leading columns ; 
so many have been forever deceived 
about books and music and plays, 
that they look with eyes of entire in- 
credulity upon everything in a news- 
paper but the advertisements.—/ar- 
per’s Easy Chair, 1856. 

so 


IN SOUTH AFRICA. 
Care Town, March 23, 1894. 
Editor of Prixters’ Ink: 

We wish to subscribe. We do not know 
what the subscription price is. On receipt of 
information we will send post-office order. 

We send you a copy of the Cafe //lustrated 
Magazine to show you what we can do out 
here. Dennis Epwarps & Co. 
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IS IT RIGHT? 


“*Ts it right to use another man’s 
brains?” — verbal or artistic. This 
paragraph will suffice to show the atti- 
tude taken by one expert : 

Brains is not a bit fussy about plagiarism. 
It goes in for results. If a clergyman can 
really save more souls by preaching the ser- 
mon of another clergyman, let him save the 
souls, we say, so long as he works no injury to 
his brother. If a merchant can sell more 
goods by means of an advertisement devised 
by qanther merchant, let him sell the goods, 
so long as he does not hurt the other merchant 
by using the ad. But this pa, you see, 
does not fit Mr, Stuart’s case. is is the sort 
of piracy that hurts.—Brains, May 5th. 


The Stuart case referred to has todo 
with a Mr. Stuart, an ad writer, who 
cribbed a circular bodily from Jed 
Scarboro, a fellow ad writer. 

STILL ANOTHER VIEW. 





Geo, A. Kellogg, Gen. Mer. 
6 Barcuay St., N. Y., May 15, 1894. 


Editor of Printers’ Ink : 
* * * * 


Tue CosmopouiTan Apv. Bureau, t 


* © *& 
We look upon it as simply piratical. 
Very truly yours, 
Tue Cosmopo.itan Avy. Bureau, 
Geo, A, Kellogg, Gen, Mgr. 





YES, IF THE ADVERTISER DOES NOT 
OBJECT. 


) ies 
lathirll ann Yoh. sad 
Editor of Printers’ Ink: 

Is it the proper thing for an advertising 
agency to attach their imprint to an adver- 
tisement, placed by them for a customer? I 
notice a Chicago firm is doing this, and would 
like to know if they have the right to thus ad- 
vertise themselves at the expense of another. 

Yours truly 
. L. Hovre, 
_ N. B.—I am an appreciative reader of your 
journal, 





PRINTERS’ INK. 





nts for the betterm: this de 
leas—this 


and e 
id is the retail branch. 





ADVERTISING FOR RETAILERS. 
Edited by Charles Austin Bates. 


Retail merchants are invited to send advertisements for criticism and 
ask questions about paying pertaining to retail 
nt o partment, 


suggestion ; to 
advertising ; to send ideas, experiences 
PRINTERS’ ink is a clearing-house for 








J. D. O'Neil has a large department 
store in McKeesport, Pa. He adver- 
tises quite extensively, and the most of 
his ads take the form of plain price- 
lists in the papers. There is just a 
hint of the Wanamaker style about 
them, so far as the setting is concerned. 

I believe in a liberal use of prices. I 
believe that they are the most impor- 
tant thing that can be put into some 
lines of retail advertisements. Still, I 
think that the idea of giving a good 
description ot the article advertised is 
advisable—an alluring, pulling de- 
scription, if possible. The nearer 
you can come to making people see the 
goods and understand just what they 
are, the better the ad is. You cannot 
always do this with prices. ‘They are 
only a part of the description. For 
instance, Mr. O'Neil says: ‘‘ At 99 
cents we will sell 15 dozen six- 
quarter, large size, chenille table cov- 
ers, heavy fringe, fancy decorations, 
etc. ; regular price, $1.75.” 

Now, the people are inclined to 
doubt the valuation put upon cut price 
goods, and they are very right to 
doubt it. When a dealer says, 
‘Regular price, so much,” he is very 
likely to put the price a little bit above 
his own regular price, on the plea that, 
** Well, that’s what they’d have to pay 
at Smith’s for it, anyway.” 

In interviewing the heads of differ- 
ent departments for items to put into 
an ad, I have had a great deal of 
trouble on this very point. I would be 
shown a one-dollar article, which was 
to be sold at 8g cents, for instance, 
with the request that I put it in as 
“four regular $1.25 goods.” That 
kind of pricing is bad, because, sooner 
or later, people will find it out. 

If all advertisers always told the 
exact truth about such things descrip. 
tion would be less necessary than it is. 
Still there may be a suggestion con- 
veyed in a description which would re- 
sultinasale. There is something in 
making people want the thing you are 


py or, at least, in reminding 
them that they do want it. 

It is easier to be critical than to be 
correct. I do not give the following as 
a perfect ad, by any means, but merely 
to illustrate my point, In advertising 
this table-cover I should have said : 

We have just 15 dozen chenille table- 
covers to sell at 99 cents. They are a y 
and a half square, with heavy fringe about 
four inches deep. The patterns and colors 
are particularly pleasing, and are varied 
enough to satisfy almost every taste. There 
are some specially good designs on the Persian 
order, and others with solid centers and artis- 
tic borders, Just 180 rooms will be made to 
look brighter and pleasanter by the addition 
of these table-covers. They are worth more 
than we ask, even if you do not really need 
them, It may interest you to know that the 

rice of them last week was $1.75, and if you 
uy them next week the price will be $1.75 
again. 

It will take a little more space to 
treat an article in this way, but I be- 
lieve it is better. Of course, some- 
times one little descriptive talk will 
serve to introduce half a dozen things 
in the same line. I would make the 
description as short as possible, but I 
know that it pays to make them. 

An advertisement is very much like 
a salesman in a store, and the writer 
of the ad will find his work easier and 
better if he will try to think rw what 
he would say to acustomer, if he were 
talking instead of writing. I do not 
believe that he would let the matter 
rest with the bald statement that these 
goods were reduced from $1.75. I 
think he would say how good they 
were and how pretty they were, and 
how generally desirable. 

* 


* * 

Wangenheim, Sternheim & Co., San 
Francisco, do some good advertising 
for their crockery, glass and china 
business. They say, ‘* You will notice 
that the ads average only about nine 
squares, but they have given us ex- 


cellent results. With few exceptions, 
all the other ads in the different papers 
are set in bold, black type and in a 
stereotype style. By the use of light 
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face type, our ads are made conspicu- 
ous by contrast.” 

So far as display goes, the ads are 
very good. The only criticism I would 
make, is that there is no well-defined 
style carried out in all of them. Of 
the nine sent me, only two are alike in 
style of display. I think this is a mis- 
take. The matter in the ad ought to 
be changed every day in every paper, 
but the style of display should remain 
the same all the time and in all the 

apers. 

Some of the ads are well written, 
some of them are not. There are two 
which I object to most decidedly. One 
starts out by saying, ‘‘ Mr. Eugene 
Sandow is decidedly strong and so are 
the inducements we offer.” Another 
one says, ‘* Miss Lottie Collins is de- 
cidedly odd and original, but not more 
so than our designs,” etc. 

That sort of stuff is calculated to 
increase the demand for Hood's Sarsa- 
parilla, because Hood’s cures that 
‘tired feeling.” 

On the other hand, here is an ad 
which is pretty good, although in ad- 
vertising such a business I would go 
more into details : 

We think we have the prettiest and oddest 
designs in town in fine china, rich cut glass, 
artistic lamps and ornaments, We would like 
to have you think so to, Come in and look 
around, It isn’t necessary to buy. 

In such a business where it is possi- 
ble to change the ads every day, I 
would take one particular line of goods, 
either cut glass, or Haviland china, 
or lamps, or decorated dinner sets, or 
odd plates, or any of the hundreds of 
good things that are to be found in 
such a store, and devote the whole ad 
to that one thing for that one day. I 
would also give some prices, not neces- 
sarily cut prices, but it might be wise 
occasionally to make a cut price. 

Messrs. Wagenheim, Sternheim & 
Co. have found their ads profitable, so 
that beyond all question they are good 
ads, and I think that, by modifying 
their style somewhat, they can be made 
even more profitable than they have 
been ; in fact, I am sure of it. 

ax 

Mr. Thos. Cutler sells implements, 
seeds and grain in Eureka, Cal., and 
he makes intelligent use of the news- 
papers in advertising. Some of the 
ads which he has sent me for criticism 
are exceptionally good. Several of 
them I recognize as -adaptations of 
other people’s work, but, so far as I 
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am concerned, I have no objection to 
this. 

Everybody's ideas go into the news- 
papers, and everybody may adopt and 
use anything which he thinks is good, 
and, in return therefor, turn out as 
many new ideas himself as he can, 
letting them go into the general fund 
for the common good. One of the 
brightest business men I ever knew 
said to me: “Intelligent copying is 
nearly as good as originality. As a 
matter of fact, everything has been 
said by somebody or other at some 
time or other, and one can never tell 
whether an original idea is original or 
not.” 
Mr. Cutler's advertisements are par- 
ticularly good, because of their plain- 
ness of expression and their evident 
earnestness and sincerity. 

Here are a couple, which are fair 
examples of all of them: 





Does 
Farming Pay ? 


It does if you look after the little 
things; for instance, if you study how 
to feed your stock, You can save 
dollars every year, not by feeding 
cheap feed, but by feeding the right 
feed, For steers the best flesh-form- 
ing feed, for cows the best milk-mak- 
ing feed, for horses the best strength- 
ening feed, 

At my feed store you will get just 
the right feed for every purpose. 
Always fresh. Always the best in 
every way. Always the most for 
your money. 

Advice free, 
prices. 


Feedler the Cutler. 


Get samples and 





As You Sow 
So Shall You Reap. 


If you sow good seed you'll get a 
good crop, and if you don’t, you won't. 

You have to take chances on the 
weather, but there’s no need to do it 
on seed, 


GOOD FRESH SEED 
if bought at the right place (Cutler’s) 
costs no more than usual prices, but 
gives you perhaps a one-third bigger 


“GARDEN SEED, FIELD SEED and 
SEED GRAIN guaranteed true to name, 


in all quantities at 


Cutler the Seedler’s. 
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For Shoes. 


Little Shoe Chat. 


Most Shoe Dealers treat customers as 
though they never expected to see them 
again. We do just the reverse. We 
are after your permanent trade, Every 
pair of shoes we sell you must be “* just 
right” in size, shape, fit, style and dura- 
bility—in short, the best pair of shoes 
its price is capable of vying ce at aa 
in America, t us do your shoeing. 
Just now we are offering a number of 
very extraordinary *‘ drives.” 





For Clothing. 


A Word More 
About Fitting. 


People don’t believe in ready-made fitting 
as the best ready-made deserves. Why should 
they? To be sure, there are sizes that fit 
eight men out of ten (and the ninth and tenth 
with a little altering), but only the prosperous 
clothier can afford to keep all these sizes, as 
well as different makes and cuts. No other 
clothier in town keeps the variety of sizes, 
makes, designs, etc., to the extent we do. For 
evidence of the good fitting of our clothing 
notice the 

Memeers oF Our Firm, 
uR SALESMEN, 
Our Orrice Men, 
WHO WEAR OUR 
READY-MADE CLOTHING, 





For a Grocer—(By E. L. Couillard, Box 
226, Spring field, Mass.). 


ON THE 
TOP SHELF 


of public estimation you will find 
Sanderson and his market. It has 
taken years of honest dealing, a store 
full of the best goods, a force of com- 
petent clerks, a continuous round of 
truth telling and, above all, the right 
prices for the right goods to iead Sand- 
erson to his present proud position, 





For Underwear—(By C. A. Hoppin, Jr.). 


Like Brother 
Jasper’s Sun, 


“the worl’ do move.”’ The latest 
turn brings up Jersey Ribbed Un- 
derwear for men. It’s a case of fol- 
lowing Eve's advice this time, sure. 
The certain consequences will be 
more comfort and satisfaction to 
the modern sons of Adam, who 
clothe their noble forms with 
Jersey Ribbed garments, 


Perfect fitting shirts and 
drawers, clastic, light, but 
strong, 50 cents each; 


finer and heavier, $1 each. 
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For Wall Paper—(By F. Reagan, 
Eimira, N. Y.). 


PUT £yY. 
PAINT. 
PAPER. 


They go a great ways in beautifying a 
home, if put on artistically, We can put all 
on just as they should be, especially the 


Wall Paper. 


Facilities for promptly executing the largest 
jobs that can be offered us, A choice assort- 
ment of paper hangings and moldings always 
in stock and at surprisingly reasonable rates. 





For Shoes—(By D, Scanlan, Le Roy. N. Y.). 


Molly and 
I and 
The Baby 


Buy our shoes at Scanlan’s, 

Molly is a sweet, sensible little woman, 
economical, too—always trades where she can 
get the best value for her money. 

I used to buy my shoes down town, but I 
dropped into Scanlan’s the other day to see if 
they were selling shoes as cheap as they ad- 
vertise. Bought three pair quicker than scat. 

The Baby—Well, the kid wouldn't wear a 
shoe that didn’t come from Scanlan’s, 


SCANLAN’S, 
A hop, skip and jump from the post office. 





For Underwear—(By C. A. Hoppin, Jr.). 


Said the Tadpole 
to the Frog, 


‘* There's little kinship visible between us; 
but it’s there, all the same ;” and so is the 
kinship between “rheumatiz and cramp,” 
and the lack of proper spring underwear. 

PROPER spring underwear is the medium. 
weight—neither heavy nor thin, 


Medium weight shirts and 
drawers for men, gauze wool 
(two-thirds wool), $1 each. 





For Any Business. 


A NEW IDEA. 


You will remember that Goliath was very 
much surprised when David hit him with a 
stone, He said that such a thing had never 
entered his head before. New ideas are 
numerous in our stock, We always have what 
is latest and best. 
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READY-MADE STORIES. 


Items suitable for PRinTErs’ INK, 
Made to order at 25 cents each. 

More are wanted, and better ones, 
at the same price. 

THe Two-DoLLAR-PANTs MAN— 
Write to the Corncob Gazette and in- 
quire the cost of a page advertisement. 

CLERK—An entire page, sir ? 

Two-DoLLAR-PANTS MAN—Yes, a 
series of lectures will shortly be de- 
livered in that town on the subject of 
Woman’s Rights. 


AcCQUAINTANCE—Did your wife see those 
statements in the editorial columns of the 
Daily Mudrake in regard to your private 
character ? 

Pouitic1an—No, sir ; the Mudrake doesn’t 
print its bargain sale announcements on the 
editorial page. 

ScrinsLer—Do you believe every one who 
reads this sarsaparilla advertisement I have 
written will become a purchaser? 

Snar._eiGH—Yes, if they desire to get rid 
of “* that tired feeling.” 

Great Puysictan—Send one of your re- 
porters to me and I’ll give him an interview 
in regard to that operation | recently per- 
formed on millionaire Richman’s throat. 

Epiror—Our reporters, sir, have no con- 
nection whatever with the advertising de- 
partment of our paper. 


Wire—Whzy did you throw the tract that 
gentleman handed you into an ash-barrel ? 

Hussann—Very sorry, my dear, I thought 
it was an advertising circular, 

ADVERTISEMENT So.iciror—J hear that 
little ad I induced you to put in my paper 
crowded your store to suffocation. 

MercCHANT—That’s so; hanged if I ever 
saw so many ad canvassers in my life before. 

PustisHer—If you'll give me your business 
I’ll print an editorial indorsement of your 
cure, 

Insomnta Cure ADVERTISER—Very kind 
of you, sir, but you forget that any one who 
reads the editorial matter in your paper is 
scarcely likely to suffer from insomnia. 

First ADVERTISEMENT CANVASSER — In 
view of the wretched paper you represent, you 
must be a very convincing talker to secure 
that Sapolio business, 

Seconp CanvassEr—Not at all, dear boy; 
when the Sapolio man heard me say he was 
the greatest editor and advertiser in the world, 
he appeared convinced at once. 

ADVERTISER—If you talk to me an hour, 
sir, I won’t give you a contract. 

ADVERTISEMENT CanvasseR— Well, if you 
expect me to jaw for two hours, perhaps you'll 
offer me a chair, 

ADVERTISER—No, | scarcely find advertis- 
ing pays. 

FreND— Do you attend to it yourself ? 

ApDVERTISER—Why, certainly. I gave out 
three contracts yesterday. 

Frienp—The Daily Fakir got one, I be- 
lieve ? 

ADveRTISER—Yes, I did it to get rid of the 
importunities of its solicitor. 

RIEND—And another went to the Weekly 
Hash? 

ADVERTISER—Yes, the proprietor is a per- 
sonal friend of mine. 

Frienp—And the Evening Stagnation got 
the other? 
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ApvVERTISER—Yes, it printed a very pleas- 
ant notice about me the other day. 

Frienp—Do you run a woman's page in 
your paper? 

PusLisHER—Great Scott! man ; our bargain 
sale announcements fill more than two pages. 

Apvertiser— When you offered a pedes- 
trian a circular did he take it? 

Bitt-DistriputorR—Yes, boss, I stood close 
to an ash-barrel all the time. 


ntnlleioneeee 
CIRCULARS ARE BETTER. 


E, A, WHEATLEY, 
Specialist in the Preparation of 
EFFEecTIVE ADVERTISING, 
Cuicaco, May 10, 1894. } 
Editor of Printers’ Ink: 

Why Messrs. Lord & Thomas prefer circular 
advertising to newspaper advertising /or ‘heir 
own business, is probably for the same 
reason that I do, viz.: that they do not feel 
like paying for a large proportion of the daily 
newspapers’ circulation, which goes to people 
who could never possibly employ their services. 

E, A. WHEATLEY. 
It is amazing what pretty circulars 
the Chicago newspapers get out for ad- 
vertising purposes. The latest we 


have seen comes from the Yournal 
office, and is a little gem in its way. 
Is it not wonderful to what a degree 
the Chicago publishers exhibit their 
disbelief in newspaper advertising and 
And Chicago 


their faith in circulars ? 
such a smart place, too! 
A LOTTERY OFFICE. 


A Frew days ago a maid-servant--a very 
nice-looking one, with cap and apron—went 
into the Century office, and, going up to the 
desk where subscriptions are received, told the 
young man who presides over that department 
that she wanted to buy aticket. ‘A ticket ?”’ 
he said; ‘* what do you mean—what kind of a 
ticket?” ‘‘A ticket in the lottery, sure!”’ 
she replied. ** What lottery?” persisted the 
surprised clerk, ‘*In the lottery you adver- 
tise,”’ said she. And, fumbling in her pocket, 
she took out a crumbled bit of paper. ** ‘This 
is it; you advertised it sometimeago. I have 
been saving up money ever since, to buy a 
ticket,”’ and she laid the money and the bit of 
paper down on the counter, The young man 
picked up the paper, and, glancing at it, saw 
that it was a fragment of an article, written 
by Mr. C. C, Buel, annihilating the Louisiana 
Lottery, The girl had seen “* Louisiana Lot- 
tery’ in 7he Century Magazine, had put 
two and two together, and decided that the 
Century Co, were the agents of the Louisiana 
Lottery in New York.— Zhe Critic. 

—_—_—__ ++ 

A WELL-KNOWN patent medicine man, who 
recently returned from a visit to Denver, says 
that for an advertiser the Denver 7imes is 
worth all the other daily papers put together, 
and that the reason is plain, forthe 77zmes is 
an evening paper and Denver is four hours 
behind New York in time, so that the Denver 
afternoon paper may have all the news thet 
appears in the New York morning dailies. 

Ficures never lie except when liars make 
figures, but true figures may be made to lie 
by him whose purpose is not to present the 
truth.—Zdward Atkinson. 
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A NOVEL POSTAGE SAVING DEVICE. 
WasuincrTon, D. C., May 6, 1894. 

Ex-Representative Hemphill of South 
Carolina appeared before the House Post- 
Office Committee a few days ago in behalf of 
a novel and interesting proposition introduced 
by Representative Henderson of North Caro- 
lina, chairman of the committee. The object 
of the plan is to further extend the use of the 
mail service, and every line of trade must 
needs be interested in the successful outcome 
of the proposition, 

Mr. Hemphill presented to the committee a 
number of specimen envelopes and postal 
cards with coupons attached. By means of 
these coupous, after the passage of the bil’, 
auy person desiring to send an order to a 
grocery or mercantile house, for instance, can 
drop the letter or the card in the letter-box or 
post-office without the payment of postage, 
the latter being paid by the firm to which the 
order is sent, The device is patented by Mr. 
J. Porter Stout of this city, and is owned by 
the U. S. Economic Pustage Association, 
which proposes to give bonds oe $100,000 for 
redemption in cash of the coupons when pre- 
sented, after having been detached by the 
postmaster at the office of delivery. At pres- 
ent firms and publishers who solicit trade send 
out thousands of stamped circulars and postal 
cards with their name printed on them, in the 
hope of receiving an order in return, It is 
estimated that only about ten per cent of 
these are returned. In many cases persons 
receiving them cross out the name of the firm 
and use the stamped envelope or postal card 
for private purposes. \ 

In presenting the matter to the committee, 
Mr. Hemphill said : 

** These cards can be used not only by gro- 
cerymen and coal dealers, but by wholesale 
merchants and large dealers in cities, to send 
their catalogues and price iists all over the 
United States, For instance, Lord & ‘Taylor, 
Altman & Co., and firms of that kind, send 
out every season the circulars and price-lists 
all over tae country to the ladies of the house- 
hold. Take the National Cash Register Com- 
pany ; it sends out 500,000 circulars a month, 
or 6,000,000 a year. If in these cases a 
stamped enveloped was inclosed, it would 
represent a very large investment. If,on the 
her hand, they send an unstamped return 
envelope, it amounts to nothing, for few people 
will return them, If they were able to use 
these proposed envelopes they would be will- 
ing to pay two cents for every order that was 
returned to them, 

“It seemsto me that this would undoubt- 
edly increase the postal revenue. Take the 
campaign committee, for instance, that wants 
to poll a particular county, or district, or 
State, as we all knowthey do. They cannot 
afford to put postage in all their letters, par- 
ticularly the Democratic committees, some- 
times. And soit goes. ‘Take the newspaper 
people, who wish to poll the page on some 

articular issue. They would use these cards 
largely. s . 

“A proprietary medicive firm in Buffalo 
spencs about $100,0co a year for postage, as I 
am reliably informed, and it becomes a matter 
of economy to them to restrict that. Suppose 
they send out a thousand circulars, With an 
envelope it would cost them about $22.50 a 
thousand, and they get back not over twenty 
percent. It does not follow that the balance 





are bought and paid for and not used, because 
the names are erased by those receiving them, 
aad they are used to send to some one else, 
And again, those that are not erased in this 
way can be taken to the post-office and re- 
deemed, For instance, if Lord & Taylor send 
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a stamped envelope to me, and I do not want 
to use it, all I have to do is to take it to the 
— and get a two-cent stamp for it. 

‘onsequently, the government makes nothing 
by the operation. Now, if Lord & Taylor 
can get envelopes like these, and only pay two 
cents on each when it is used, they can buy 
ten times as many, and this would, of course, 
largely increase the use of circulars,” 

r. Loud—And you insist that it will in- 
crease the revenues of the government more 
than sufficient to offset any expenses ? 

Mr. Hemphill—Yes; and I say so for the 
reason that the two improvements that have 
been made, the free delivery and the special 
stamp system, have increased the reveuue of 
the government very materially, and they 
take the place of private enterprise in deliver- 
ing mail matter, and we are trying now to fur- 
nish the dealers, in the place of the very poor 
efforts they have made tw reach their cusiom- 
ers, with our cards and envelopes. And we 





pose to r ible to the government 
for the stamp on every one of them that 
comes in. 


“In all the reductions of postage which 
have been made, of course Congress had to 
face a deficit. In 1845 the deficiency for the 
succeeding year was 14 percent; in 1851, 27 
per cent, and in 1883, when the postage was 
reduced from 3 to 2 cents, there was a reduc- 
tion of 6.5 per cent inthe total revenues of the 
government. Now, our contention is that 
this would increase the revenues of the gov- 
ernment, for the simple reason that every one 
of these that goes through the mail will go 
through as first-class matter. That this is 
the only class that affords revenue to the 
government, The second, third and fourth 
class cousume, and more than consume, the 
$30,000,000 the government makes on first- 
class matter. Ayain, the great bulk of this 
will be local matter, which requires very little 
handling, and it is a source of great profit to 
the government. Now, if a man send out 
7,000 of these cards at the same expense as he 
can now send out 1,000, there is every reason 
to believe that there will be that many more ° 
returned through the mail, and for every one 
we must have the cash on hand to pay, sub- 
ject to the order of the postmaster-gen¢ ral. 

“* Another advantage is that the name of 
every man using this will be printed in lain 
type, so that that there will be no mistake, 
and the amount of dead matter will be prac- 
tically nothing.” 

Mr. Hemphill exhibited a large number of 
cards, showing how merchants endeavor to 
secure trade through the mail, and in particu- 
lar presented samples of cards of firms in Bal- 
timore which bure the words, ‘* We pay the 

tage.’’ These cards are dropped in the 
etter boxes by persons desiring goods from 
the firms, and the latter have an arrangement 
at the t-office whereby they pay the post- 
age. his is now illegal, and they will be 
investigated, It shows, however, how willing 
the business man is to pay the postage, if he 
gets an order thereby, and was a strong argu- 
ment in support of Mr. Hemphill’s position. 
It is claimed that the device would be a great 
convenience to the general public; that it 
would save business men the unnecessary ex- 
pense of hundreds of thousands of dollars for 
postage from which they derive no benefit ; 
that it would build up business interests, and 
would add millions of dollars to the revenues 
of the government. 

eeapeeaeiess Siipeccnadancnaee 

A verBaL “ wiggle” to a “ business bait” 
will often catch the eye and interest of a very 
cautious “fish,”’ — Newduryport (Mass.) 
News. 


























‘ALLOWS COMMISSIONS TO NO ONE. 
New York, May roth, 1894. 
Publisher of News, Newburgh, N.Y.: 
Dear Sikx—Before we decide astothe Brady 
matter, we would ask whether it is a fact that 
you allow no commissions, or are we to under- 
stand that the rate card which you have fur- 
nished us is net and a reduction from your 
original charges; in other words, if the adver- 
tiser should go to you direct would you charge 
him $7.33, the same as you now demand from 
us? f is necessary for us to understand this 
matter, because we do not want to do business 
for nothing, neither do we want to charge an 
advertiser more than the regular price. 
Very respectfully, 
Tue Geo, P. Rownas ApveErtisinG Co., 
B. F, Newton, Supt. 


NewsurGu, N, Y., May 14, 1894. 
The Geo. P. Rowell Adv'gCo., New York: 

GENTLEMEN—Replying to your favor of roth 
inst.: (rst) it 7s a fact that we allow no com- 
missions ; (2d) the rate card we furnished you 
is net and is no reduction from our original 
charges ; (3d) the advertiser can come to us 
direct and get the same rate as the advertis- 
ing agent—we have but one price to all 
comers. 

We have secured a good circulation for our 
paper, as you are aware, and we, above all 
others, are the best judges of the net value, in 
dollars and cents, pt some inch of advertising 
space, according to its location, We have 
fixed that value justly, with regard to a fair 
profit to ourselves and the advertiser. Having 
established our rate, we shall endeavor to 
maintain it impartially, in the future as in the 
past. We have no quarrel with the agent 
about commission—we know nothing about 
—— We quote our wet price in the 
location required, and leave the agent to 
wrestle with the advertiser on the question of 
percentage. This places uson an honest busi- 
ness basis with the agent, who knows just 
what commission to charge his client in order 
to secure a reasonable profit. We do not wish 
to be understood as discarding the advertising 
agents, but our experience with them has led 
us to believe that they do not truly represent 
the newspapers, but are the direct agents of 
the advertisers, devoting all their energies to 
beating down the rates of the newspapers for 
the benefit of the advertisers, and therefore 
should be paid by the latter. Aside from 
that, in our opinion, a desirable advertise: 
ought to be willing to pay a just compensation 
to the agent for the labor and responsibility 
of placing the ads and checking the errors and 
omissions, 

Trusting that we have made our position on 
this subject perfectly clear, we remain, 

Yours very respectfully, 
NewsurGu Daity News, 
F, W. Wilson, 


New York, May rsth, 1894. 
Publisher of News, Newburgh, N. Y.: 
Dear Sir—We have yours of 14th, and 
thank you for your very frank and courteous 
explanation. e€ now recognize that as ad- 
vertising agents we cannot do business with 
ou except at a loss to ourselves, but we shall 
hold you in kindly remembrance, and if we 
can do you no good we certainly hope that we 
may do you no harm. 
ith t wishes, we are 
Yours very respectfully, 
Tue Geo, P. Rowett Apvertisinc Co., 
B. F, Newron, Supt. 
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THE “CHATAUQUAN” IS RIGHT, BUT 
VENTURESOME. 
Tue Practicat Text Boox Co, 
CLEVELAND, O., May 14, 1894. t 
Editor of Printers’ Ink: 


April 16th we wrote you in regard to the re- 
fusal of The Chatauguan to publish our 
advertisement, on the ground that our diction- 
ary conflicted with one of their proposed pub- 
lications, 

We came to you, the “ Little Schoulmaster,”’ 
for information as to whether they hada right 
to refuse an advertisement for this reason and 
be entitled to second-class rates of postage. 
We thought perhaps others of your readers 
would be interested in the point as well, If 
any reference has been made to the subject in 
your columns since, we have failed to notice it. 

This matter was considered of enough im- 
portance for the post-office department to give 
it attention, and we hope you will express an 
Opinion, 

Tue Practicat Text Book Co., 
Per H. T, Loomis, 





The Post-Office Department does interest 
itself with this question, but Printers’ Inx 
has been unable to find any law which justifies 
it in exercising the censcrship, Instances 
have been known where such a refusal has 
been treated as a cause for excluding a paper 
from second-class rates, but the department 
does not exclude the Scientific American, 
which will not insert advertisements for a 
patent agency, nor the Youths’ Companion, 
which will not insert advertisements of another 
newspaper. 





SUGGEST SOMETHING NEW. 
Burra.o, N. Y., May 11, 1894. 
Editor of Prinvexs’ Inx: 

Square matches, wooden toothpicks and 
clothes-pins—in these indispensables we have 
three neglected household advertising media 
of great potency. What concerns will be first 
to imprint and issuethem? C.S, Parke, 


Every one of the three articles named have 
already been used as advertising media, 





A CORRESPONDENT in the office of the Pos- 
ten, at Decorah, Ia., writes to Printers’ INK, 
under date of May 1st: 

In your issue of the 24th ult. the statement 
is made that the Iowa State Register is re- 
garded as the best advertising medium in the 
State, although the Decorah Posten has much 
the larger circulation and sale, This state- 
ment is probably correct. There is no doubt 
whatever but that the Register has a larger 
circulation in lowa than has the Posten, and 
from the standpoint of a man who is seeking 
Iowa trade alone the Posten cannot be com- 
pared with the Register, as our circulation in 
this State is just about 5,000. 

Peddler—I’ve got some signs that I’m sell- 
ing to storekeepers right along. Everybody 
buys’em. Here’s one: “If You Don’t See 
What You Want, Ask For It!” 

Country Storekeeper—Think I want to be 
bothered with people askin’ for things I ain’t 
got? Give me one readin’: “Ef Yeh Don’t 
See What Yeh Want, Ask Fer Something 
Else!"’—Dadlas, Tex., Express. 
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HAS NO USE FOR THEM. 
Newport News, Va., May 5, 1894. 
Editor of Printers’ Ink: 

I noticed some six weeks ago an article in 

ur Journal concerning facts of the American 
Co-operative Advertising Co., of New York 
City. This Compaay may be very good in its 
owen way. 

But I truly say if the publich were wise 
enough they would not require any such Com- 
aj s or Associations, 

ad several applications from such Com- 
pany and Associations asking me to Join. but 

did not accept to join any of them, I used 
= owen experience in the matter and so far 

ve made a great success, 

7 got up a very neat circular giving all the 
surrounding districts and exact population of 
this State and hence I have been very success- 
ful in scuring several large monthly concrats, 
I get from Hoods sarsaparilla 8000 circulars 
every month & from Dr Myles Medical Co. 

& two orthree other large Frims There- 
fove I dont see any use for such Companys or 
Associatic ms as I think the most of them 
are a fraud. James Warp, 





Tue new catalogue of the Binghamton (N. 
Y.) Wagon Co. evidencesa lavish expenditure 
of money, art and typographical skill, but it 
is not up to the standard attained by last 
year’s, The cover, with its composite trade- 
mark, made up of borrowed designs, is an im- 

ovement, but the inks used are inferior and 
jack the gloss that is so instrumental in giving 
work a finished appearance. 


> 





Mexcuant & Co., of New York (incorpo- 
rated), advertise the Star Ventilator, on a 
heavy card, 34x5% inches, with a dark-green 
background. A picture illustrating the ven- 
tilator is embossed, and by a new process a 
sheet of tin foil is laid over the raised parts. 
The effect is realistic to a degree. The card 
is worth sending for. 


+o 


“THe true pulpit of these latter days is the 
newspaper press.” —From the Religious Life 
of a Literary Man. 








’Tis time again for the dry goods clerk 
His waist in a sash to wrap, 
And take the street car down to work, 
Wearing a yachting cap. 
—Town Topics. 


Displayed Advertisements 
50 cents a line; $100 a page; 25 per cent 
extra for specified position—tf granted. 
Must be handed in one week in advance. 


eee Mechanical Engraving. Fbate Elec- 
Eng. Co.,7 New Cham e © 


IN NK—Four Cents Per Pound. 
PRINT! dBRL, 10 Spruce St., New York. 


POSTAL NOTES AS ABOLISHED. 
that will accommodate or 
Com MaIL- 
preemie mail business. 
pecial im imprint on cards free. Address for 


mam VORD & CO., DETRoIT, MIcH. 














Arthur’s ren PAGE 
Pete rson’ Ss. Bool 


F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 








PRINTERS’ INK 


AN EXAGGERATED CASE. 











For that full feeling 
That comes after eating 
There is a remedy, 
Simple but effective 
—and immediate. 


A + Ripans + Tabule. 


Take one! at the time, 
Swallow it 
and 
there you are. 


One who gets just as full 
In another way 
Is not so uncomfortable at the time. 


That sensation, to him, 
Comes later. 

To prevent it 

Take a tabule 

Before going to bed. 


AGRICULTURAL 
PRESS. 


The Dairying, Live Stock, 
Horticultural and Floricu/tural 


Journal urnals. 
38 


In the issue of PRINTERS’ INK for 
June 6th there will appear: 

Ist. A statement of the number and 
aggregate circulation of the newspapers 
and periodicals issued in each of the 
above c 

2d. A complete catalogue of all news- 
peewee and periodicals, of each class, 

aving a regular circulation of more 
than 2,500 each issue will be given, to- 
gether with the circulation of each sepa- 
rate paper. 

3d. Census statistics and other inter- 
— facts concerning the farming 
population, etc. 

4th. All classified, tabulated and ar- 
ranged, to facilitate use by advertisers. 


Price, 5 Cents. 





NEWSPAPERS and 
PERIODICALS. 














PRINTERS’ INK. 


BEST 
HALF-TONE 
PORTRAIT, 


Meee = = =$1.50); 


CHICAGO PHOTO ENG. CO., 185 Madison. 


THE CRYSTAL 
PAPER WEIGHT 


Advertising 
Clock. 


Write for prices. 


BAIRD 
CLOCK Co., 
Plottebare, 
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RAPID ADDRESSINC. 


The only authentic Trade ow — 
ee ec an ina 


_= 


Te 3 








by mac’ 
ghestats Leet 
Goulare exidress F. aga "Sl 
o” MENTION THIS ee, =, 
WHEN YOU WRITE. 
= ion For —— Letter 
oO" ka, Circulars 
| 
[crs | seas Sart 
+ ——_ and 
pore. ag SoeePany 


Broadway, New York City. 
Printed Matter, Anythin 
over United eo Send for 
LOUIS,M 














Do Not Delay 


too long before sending order 
and copy for our July issues. 


Forms close promptly 
on June Ist. Remember 


Vickery & Hill List 
PAYS 


As proof: we have, this week, 
received yearly orders from 
several advertisers who tried 
a few lines in our May issues. 
Results convince. Why not 
run a test advertisement in 
July? It will pay you, and 
when you are ready for large 
advertising you will know, 
without experiment, where to 
put it to make money. Rates 
low. Inquiries promptly 
answered. 
THE VICKERY & HILL COMPANY, 
Augusta, Maine. 


New York Office : 517 Temple Court. 
C. E. ELLIs, Special Representative. 


RELIGIOUS PRESS 


1017 
NEWSPAPERS AND PERIODICALS. 


In the issue of Printers’ Ink for 
May 30th there will appear: 

1. A statement of the number and 
aggregate circulation of the newspapers 
and periodicals issued in the interest of 
each of the 66 sects or religious bodies 
represented by regular publications. 

2. The name and circulation of the 
leading weekly paper of each sect will 
be designated and stated. 

3. A complete catalogue of the relig- 
ious papers having a regular circulation 
of more than 2,500 copies each issue will 
| be given; the papers of each sect being 
arranged in a list by itself. 

4. A statement of the number of 
communicants, their geographical dis- 
tribution, and other interesting facts 
and statistics concerning each denomi- 
nation. 

6. All classified, tabulated and ar- 
ranged to facilitate use by advertisers. 


Price 5 Cents. 








“NOT in spurts, but ALI: the time.”’’ 


WHAT? @@® WHY? 


9,000 TO 12,000 FOUR OR EIGHT-PAGE PAPERS PER HouR, 
That’s what the “NEW JIODEL” Web "“rsess"* does. 


a Have you seenit? No? 
” $ Then don’t fail to DO $0. 








BUILT BY THE 


CAMPBELL PRINTING PRESS & MFG. 
NEW YORK AND CHICAGO. 
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THE 
TOLEDO x 
BLADE, 


TOLEDO, OHIO. 





Daily Edition,. . 15,284 
Saturday Edition, 20,100 
Weekly Edition, . 135,097 





THE DAILY BLADE 
covers Toledo and Northwestern 
Ohio more thoroughly than the 
combined circulation of all other 
Toledo newspapers. 


THE WEEKLY BLADE 


has a national circulation. It goes 
to every State and Territory of the 
Union. It is regularly taken at 
nearly 30,000 post-offices. 





For advertising rates address 
THE BLADE, . - Toledo, Ohio. 


SUMMER BOARDERS. 


THE 


National 








Tribune 


OF WASHINGTON, D. C., 





reaches the most prosperous 
people in every town in the 
North and West. 

Summer Hotel Proprietors 
would do well to use its col- 
umns to reach a paying class of 
patrons. Address 


THE NATIONAL TRIBUNE, 
WASHINGTON, D.C. 
Or BYRON ANDREWS, 


PRINTERS’ INK. 











66 Pulitzer Building, New York City. 








THE KEY 
to successful advertising 
in Philadelphia is to use 
the Call. 


Have you found it? 


The Philadelphia 


“Cal 99 


is distinctively a family news- 
paper, and it goes into more 
families than any other after- 
noon newspaper published in 
that city. 





Send for Sample Copy 
and rates for advertising 





EDGAR M. HOOPES, 
Wilmington, Del. 
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REACHES SIXTY-ONE ——— POST-OFFICES 


A MILLION AND A QUARTER HOMES. 


The Largest Circulation in America. 















































NUMBEROF COPIES OF NUMBER OF COPIES OF 
POST-OFFICES. COMFORT. POST-OFFICES. COMFORT. 

ee 1, 26, 289 5,188 
New Tampehire.. 492 13,552 ll 

Vermont.......... 527 14,454 629 13,094 

Massachusetts . 841 22,931 661 14,942 

Connecticut 485 17,986 4,545 

3,961 1,213 37,858 

4,081 28,726 110 2,045 

44 291 $ 5,877 

817 41,925 131 036 

8,223 80,840 579 14,939 

129 1,316 162 1,895 

4,564 101,074 1,629 48,969 

926 12,676 2,366 45,230 

10 1,042 2,210 55,209 

2,274 23,735 176 835 

1,457 20,661 245 4,929 

2,972 63,479 1,340 23,864 

1,976 52,230 721 10,687 

1,841 51,727 Mississippi... 1,089 18,304 

2,346 1,773 Alabama 1,562 18,763 

1,563 22,251 Tennessee........ 1,896 29,269 

1,202 22,146 . 1,893 23,270 

417 9,255 1,851 17,399 

South Dakota. 595 13,309 930 11,591 

owa.... 1,626 63,019 1,535 19,070 

Nebrask: 1,086 24,597 767 11,057 

Wyoming. 159 4,658 
Total, - 61,242 Post-Offices; 1,252,361 Homes. 





That’s why, ‘If you put it in COMFORT it pays.’’ 
Space of us or of responsible agents. THE GANNETT & MoRSE CoNnCERN, PUBLISHERS. 


HoME OFFICE: Boston : New York: 
AUGUSTA, MAINE. JOHN HANCOCK BUILDING. TRIBUNE BUILDING. 
Lewis A. LEONARD, REPRESENTATIVE. 


Want Any? 


Advertisements Pri nti n 4 


Attractively 








Displayed and OF EVERY DESCRIPTION IN 


FIRST-CLASS STYLE IS OUR 





Electrotypes 
Furnished. REAL SPECIALTY 
AND STAND-BY, 


AND WE ARE PROMPT IN 


PRINTERS’ INK PRESS, THE DELIVERY OF SAME. 


10 Spruce St., N. Y. 
WM. JOHNSTON, manacen. PRICES RIGHT. 















PRINTERS’ INK. 


The 


American Newspaper Directory 


for 1894. 








FROM THE STANDPOINT OF A SPECIAL AGENT. 


Mr. A. Frank Richardson is a newspaper publisher and also the New 
York representative or special agent of a number of other publishers of leading 
and influential journals. 

“* If I were an advertiser of anything else than the list of papers I repre- 
sent,” said Mr. Richardson, ‘‘I should invariably consult the AMERICAN 
NEWSPAPER DIRECTORY for verification of the circulation statements supplied 
me by publishers seeking my business. If I received reasonable proof that a 
paper had a larger circulation than its rating in the book indicated, my faith in 
its report is not so overwhelmingly strong as to preclude me from being con- 
vinced that the newspaper publisher’s statement was a correct one. The ratings 
of the Directory which I know to be erroneous are, almost in every case, under 
rather than over the actual issues of the paper. In view of this I am inclined 
to believe while an advertiser, who is governed entirely in the selection of me- 
diums by the reports in the Directory, may lose valuable publicity by failing to 
utilize certain underrated papers, he will, on the other hand, avoid being led 
into spending money in journals, the circulation of which is not large enough 
to make advertising in them profitable. 

‘*I am positive,” said Mr. Richardson, ‘‘ that the publishers of the 
AMERICAN NEWSPAPER DIRECTORY have no intention of doing an injustice to 
any periodical in the circulation ratings that they accord. I know of several 
papers which have been given a wrong rating for which they are constrained to 
admit the Directory is not to blame, as such errors do not occur when publishers 
furnish proper reports. I have never, for a moment, believed that Geo. P. 
Rowell & Co. are influenced by any dishonorable motives in according ratings, 
and I consider that an advertiser has a right to expect a statement of the exact 
number of copies printed of any paper he is intending to spend money in. I 
have no objection to making known the circulation of the papers I am agent 
for, and see no reason why any other agent or publisher should object.” 
















































































PRICE FIVE DOLLARS. a 

GEO. P. ROWELL & CO., Publishers, 
10 Spruce St., New York. 5 
SE a Te * 4 


























The price of the AMERICAN NEWSPAPER DIRECTORY is Five Dollars—net cash. If delivered by 
mail, 30 cents extra is required for postage. No reduction or commission to any one. 
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THE CLEVELAND WORLD. 


45,000 DaiLty CIRCULATION. 


WORLD PUBLISHING COMPANY, | HAS THE LARGEST CIRCULATION 
71 & 73 Ontario St. FA LICAN DAILY BE- 

F. B. SQUIRE, President. oF ay Saree 

B. F. BOWER, Vice-Pres. and Treas. VESCSH CSW VERE SNS St 

GEO. A. ROBERTSON, Secretary. CAGO. 





THE FOLLOWING COMMUNICATIONS 
PROVE TWO THINGS: 


ist. That the Cleveland World uses a good 
deal of ink. 


2d. That my 4 cent ink fills the bill. 


CLEVELAND, Ohio, April 4, 18%. 
Mr. Wm. Johnston, 10 te Street, New York: 

Dear Sir—Inclosed please find check for $20, for which send us by freight one 500-pound 
barrel of ink, as adve Inclosed find copy of the World, as requested in your adver- 
pa The tomporatare of ty apes eo averages LS We use C, Potter, Jr., & Co. 
angle- resses, prin over e page rs per hour. 

Yours tealy, -_— THE E WORLD PUBLISHING CO. 


CLEVELAND, Ohio, April 20, 1894. 
Mr. Wm, Johnston, 10 Spruce Street, New York: 
Dear Str—Inclosed find check inte} for ba - lease ship one 500-pound barrel <a — 
ink. Also find first page of the Wx in your advertisement. Our pa) 
printed on the Potter angle-bar presses ; epeed, a = eight-page papers “ boat Tem Tempera: 
ture of our press-room averages 75°. Yo ours trul: 


CLEVELAND, Ohio, April 27, 1894. 
Mr. Wm. Johnston, 10 Spruce Street, New York: 

Dear Sir—Inclosed find check for $20, for i ship one 500-pound barrel of 
news ink. Also find first p of the World, asr =youe advertisement. Our paper 
is printed on the Potter angle-bar aa ; speed “sae eigh pegs. paren an poe oon 
ature of our press-room averages Yours trui. PUBLISHING CO, 


CLEVELAND, Ohio, May 4, 1894. 
Mr. Wm. Johnston, 10 Spruce Street, New York: 

Deak Str—Please find inclosed check for $20, for which please send us one 500-pound 
barrel of news ink. Inclosed find first page of the World. Our paper is printed on Potter 
angle-bar presses, at a speed of 14,000 eight-page papers po peat Tem fom poratare of ae 
room averages 75°. Yours truly, 


I feel confident that I am maki yh impression on the ink trade. Noone 
finds any fault with the goods I sell. The ink I sell at 







100-pound Keg at 5c 5 
50-pound Keg at 5i<c., 2 
25-pound Keg at 6c., 1 





is just as gcod NEWS ink as can be bought anywhere at 25 cents a pound. It is 
nota eae of price. 
is the best in the world for newspaper work. That is all I claim for it. 
To. A 8, it certain that I can suit, all that I need is to see a copy of the paper 
to be printed, to know the kind of press used and the temperature of the press- 
room; and, most important of all, a check with the order. 


Address WM. JOHNSTON, Foreman Printers’ Ink Press, 
10 Spruce Street, New York. 
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NO NEWSPAPER IN DENVER, 


except the COLORADO Swun, ever mentions its Weekly Edition as 
being worthy of the special attention of foreign advertisers. 

This is quite natural, because no newspaper in Denver claims 
one-sixth the circulation of the Weekly Edition of the 


The Colorado Sun, 


N. EISENLORD, Manager. DENVER, COLO. 


It is a well-known fact that the regular issue of the WEEKLY 
Sun is fully FOUR TIMES the COMBINED issues of the other THREE 
Denver papers. No other paper offers to furnish post-office receipts 
to advertisers. 


CIRCULATION, BY STATES, OF THE COLORADO WEEKLY SUN: 








FOR WEEK ENDING 
May 12, 1894. 


FOR WEEK ENDING 
May 12, 1894. 















Carried forward... .26,474 











Brought forward. —_ 





0 eee 4420 
Texas ..... --. 2684 (ynanse.. 
Oregon... . 2097 da... 

NSAas,... 1027 +;;+q.  #$$ 3 emnessce | 
California. . 1595 
ae ORE: - 

ngton 1 
arccncsse 1049 

South Dakota -995 = 3 Maine....... 
Missouri ..... . 962 
Montana......... -- 88% + # $$ 3 words ...... 
Wyoming....... . 801 
Indian Territory...... 665 
Illinois, 600 

vad 39 
Arizona 
Oklahoma 
New Mexico 

inmesota.... 
North Dakota 
Michigan 











Display Rate for Weekly, 10c. per Agate Line. 


NO DISCOUNT FOR TIME OR SPACE. 


THOS. D. TAYLOR, 


Manager Eastern Office, 


TRIBUNE BUILDING, 


NEW YORK CITY. 
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Poor 
Advertisement 


Is a handicap on what would 
prove good advertising had the 
advertisement been placed be- 
fore the public in an attractive 


form. 


We prepare attractive advertisements, 
which are effective and which are appreci- 


ated, as instanced by the following extract: 


“The one and a half inch double column advertisement 
you got out for us is everything that we could desire. It 
stands out as conspicuously in most of the papers that come 
to us as a fly in a bowl of cream. We have noticed people 
walking ahead of us with a bundle, wrapped in a Galveston 
News, with our advertisement on the outside, and they are 
quite as good advertisers for us as if they had a sandwich 
advertising board on their backs.” 


IF YOU WISH TO ADVERTISE ANYTHING 
ANYWHERE AT ANY TIME, WRITE TO 


The Geo. P. Rowell Advertising Co., 


NEWSPAPER AND MAGAZINE ADVERTISING, 
10 SPRUCE ST., NEW YORK. 





